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T h i s  I s s u e

18 May 2015: IPRS Workshop: “A Dozen Ways to Persuade”

It can sometimes be frustrating when you need to convince your boss or colleagues on something 
important or sensitive. But what if you had at your fingertips several effective methods of persuading 
others?  

Ms Yeo Hui Li Bernita, 
Senior Executive, 
Communications and 
Engagement 
Department, 
Intellectual Property 
Office of Singapore
“The workshop was 
very helpful and 
relevant to my
scope of work. 
Learning how to 

Participants with Kathy O’Brien (fourth from right).

Participants engaged in an exercise.

approach the different personality types was 
particularly interesting and helped put things into 
context. Kathy was engaging and well-versed in 
her field.”

Look out for more IPRS workshops that are in the 
pipeline at www.iprs.org.sg or contact us at 6534 
1841 or admin@iprs.org.sg. 

Participants picked up no less than 12 persuasion 
techniques during the one-day workshop from 
the Trainer, Ms Kathy O’Brien, Managing 
Director, Red Shoe Communications.  These 
techniques are built upon a framework, 
“Persuasive Intelligence”, which was developed 
by Red Shoe Communications.  Participants 
learnt how to convince others by speaking to the
listener’s interests and showing why the listener 
should care about what they had to say.  Kathy 
also touched on four fundamental personality 
types of listeners, namely conductors, 
performers, composers, and harmonizers, and 
shared tips on how to deal with them.

NACLI Thanks IPRS for Support!

The National Community Leadership Institute (NACLI) held 
its Partnership Night 2015 on 20 May 2015 to express its 
appreciation for its partners, including IPRS. IPRS President, 
Mr Robert Conceicao (Third from Left), Chief Executive 
Director, People’s Association (PA), Mr Ang Hak Seng, BBM 
(Fifth from Left), and Dean, NACLI, Mr Jeremy Tay (Extreme 
Left). IPRS provided five seasoned PR practitioners as guest 
speakers who shared communication tips and experiences 
with grassroots leaders under the “IPRS-PA/NACLI Public 
Communication Series” for 2013/2014.

mailto:admin@iprs.org.sg
http://www.iprs.org.sg/
http://www.iprs.org.sg/
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T h e  S e c r e t a r i a t

Assistant Manager

Jacelyn KOH

C a l e n d a r

JUNE

18 – IPRS Brown Bag Series – ‘The 

Social in PR’ by Mr Tham Kok Wing, 

Managing Director, Social Metric.

18 – Singapore Press Club's Makan

Kaki session at Latin Quarter.

JULY

20 – Launch of Intake 02/2015, 

Professional Certificate in Public 

Relations and Mass Communication 

Course. (T)

27 – Networking Night. Guest Speaker: 

Ms Cheryl Guzman, Co-

Founder/Director, CYAN 

Communications, at 7Kickstart Coffee 

Brewery.

27 – Graduation Ceremony, Intake 

01/2015, Professional Certificate in 

Public Relations and Mass 

Communication Course. 

AUGUST

17 – IPRS-Singapore Press Club 

National Day Party. (T)

26 to 28 – Launch of Intake 03/2015,  

Introduction to Public Relations and 

Mass Communication Course. (T)

*(T)  - Tentative

For more details on the above events, 

kindly contact the IPRS Secretariat at 

6534 1841 or email 

admin@iprs.org.sg.
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13 to 15 May 2015 – Introduction to Public Relations and Mass 

Communication Course Intake 02/2015

Three Days. Five Trainers. Six Topics. 13 Participants. That sums up the second intake for 2015 of this 
“crash-course” which covered the basics in communication, publicity, crisis communication, media 
relations, event management and PR campaigns.  

The participants hailed from a mix of government agencies, statutory boards and private companies.   
All five Trainers are Accredited Members of the Institute and seasoned PR practitioners:

Ms Jean See, Assistant Executive Secretary, 
National Trades Union Congress
“I look forward to becoming better at 
communicating with the different stakeholders 
whom I work with. Though it was only a three-day 
course, the coverage was extensive and in-depth. 
Having different trainers to share their experiences 
in different fields, allowed me to pick up many 
practical tips and techniques.”

Mr Hasif Rasol, Executive, MSIG Insurance 
(Singapore) Pte Ltd
“I signed up for this course because I’ve just moved 
into a new department which requires me to have a 
better understanding of communications. I’ve 
always had the perception that PR campaigns took 
up a lot of budget.  I’ve learnt that it also depends a 
lot on your creativity. The course provided a timely 
reminder on the need for organisations to 
constantly revisit its internal processes so as to 
improve its branding.”

Ms Kathy O’Brien and her guest speaker, Ms Caitlin 
Fua, Assistant Vice President, Corporate 
Communications, Starhub, sharing valuable insights 
with the participants.

The participants and Mr Gregory Tan (in blue at the rear 
row), who covered Publicity.

Ms Jovina Ang sharing the finer points of a PR Campaign.

Mr James Suresh (fourth from right) covered 
encounters with the Media and Events Management.

Mr Robert Conceicao (extreme right) and guest 
speaker, Mr Reuben Conceicao, CEO, Clopy (back row, 
third from right) shared tips on Crisis Communication.

• Mr Robert Conceicao, President, IPRS, and 
Director, Majic Communications

• Ms Jovina Ang, Council Member, IPRS, and 
Director, Communicatio

• Mr Gregory Tan, Principal Consultant, BSG 
Communications

• Ms Kathy O’Brien, Managing Director, Red 
Shoe Communications

• Mr James Suresh, Managing Director, 
Training Plus International

mailto:admin@iprs.org.sg


W e l c o m i n g  n e w  

M e m b e r s !

On behalf of the President and IPRS 

Council, a warm welcome to the following 

who joined the Institute in May 2015:

Full Members: 

• Ms Cecilia Nathen, Senior Executive 

(Organisation Department and 

Corporate Communications), 

Assumption Pathway School.

• Ms Angela Tan, Communications 

Manager, StreetSine Technology.

Affiliate Member:

• Ms Lynette Goh.
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IPRS Council Member – Mr Mike Liew, Partner, IN.FOM

Why did you step forward to be on the IPRS Council?
I have always been very passionate about the communications industry which had embraced me with 
open arms when I decided to make a career switch from accountancy many years ago. Serving on the IPRS 
Council will enable me to contribute and give back to an industry that I strongly believe is often 
undervalued, and sometimes, misunderstood.

Mike started his working life as a bean counter who got entranced by the bright 
lights of the communications business some two decades ago. He has not looked 
back ever since he made that fateful decision to jump ship, and over the years, has 
lived and worked in Malaysia, Indonesia and Singapore through his tenures with 
several multinational PR agencies. Although he is a hardcore agency person, Mike 
has also spent several years as the Regional Director of Marketing Communications 
with Visa Asia Pacific. 

In 2010, Mike made another life-changing decision and teamed up with Wong Voal
Voal to start IN.FOM, a communications consultancy that is focused on hands-on

This issue, we get up close and personal with two more new faces in the IPRS Council 2015/2017 –
Mr Mike Liew and Ms Lily Lim.

Introducing our new IPRS Council Members

Mike Liew (fifth from left) and the IN.FOM team at IPRS PRISM Awards 2015.

How best would you be able to contribute to the Institute?
A key focus area for me is to encourage more senior practitioners to get themselves accredited. A well-
administered accreditation programme would play an important role in elevating overall professional 
standard of industry players, and stronger recognition of the critical roles that the PR and 
communications functions play in the long-term success of organisations and companies.

direct-to-client counsel. Starting with just one client, IN.FOM has grown by leaps and bounds in the last 
four years, and won several industry awards for the communications campaigns that it developed for 
its clients. IN.FOM was also named the “PR Consultancy of the Year” at the IPRS PRISM Awards 2015.
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Lily Lim (extreme left) with the TP-IPRS Student Chapter Committee.

Now an educator in Corporate Communications for 15 years, Lily is still deeply involved in the 
dynamism of PR and keeps in close touch with the industry. Her latest mission is to instil a greater 
awareness of the importance of PR among the tertiary young and to prepare them for the work life 
ahead in conjunction with IPRS.

Why did you step forward to be on the IPRS Council? 

Firstly, Robert Conceicao (IPRS President)’s personal invitation to me was something I couldn’t turn 

down as it is indeed an honour for me to learn from and work with a PR veteran like him. 

Secondly, I was a member since the early 90s and have seen IPRS grow. It is time for me to step forward 

to share my experiences with young practitioners; contribute new ideas to the Council; and be a part of 

team to bring IPRS to the next level.

How best would you be able to contribute to the Council?

As an educator I am in touch with the local student community on a daily basis and am a conduit for 

IPRS to the tertiary young on the importance of acquiring knowledge and good practices of PR through 

various Council and student-initiated programmes.

IPRS Council Member – Ms Lily Lim, Senior Lecturer, School of 

Business, Temasek Polytechnic

The facets of Public Relations (PR) have always been in the personality of Lily. 
After graduating with double English majors from the National University of 
Singapore, her PR skills were honed in her first job at Cathay Pacific Airlines’ Public 
Relations department. Her breadth and depth in Public Relations were garnered 
from exposure gained from working in sectors as diverse as public healthcare, 
national development, property consultancy, retail and hospitality. After nearly 20 
years of experience in integrated communications, she moved into education. 
One of Lily’s significant PR milestones was setting up of the Corporate Affairs 
department of Edmund Tie & Company (now known as DTZ) from scratch. 
Another milestone was the initiation of the first tertiary Student Chapter of IPRS, 

with Temasek Polytechnic, in 2012. 
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The articles this issue were contributed by Mr Lim Ernst, a volunteer at IPRS. Ernst 
holds vague aspirations of becoming a writer and is currently exploring the 
Communication Industry for his life’s calling, egged on by his loved ones.

4 May 2015 – Visit to Bloomberg Singapore

Participants were introduced to the Bloomberg Terminal, a hardware system where, through the 
Bloomberg Professional service, subscribers are able to monitor and analyze financial information. Linus 
also shared Bloomberg’s “house style” and tips on how PR practitioners could pitch their news more 
effectively to Bloomberg:

IPRS Members at the Bloomberg TV Studio.

Bloomberg opened its doors to IPRS Members once again, 
and provided valuable insights into the world of financial 
news where it ranks as a leader. Mr Linus Chua, Singapore 
Bureau Chief, Bloomberg News, led the tour of the office 
and its TV studio and Newsroom and explained how it 
sends up-to-date news and information to its readers in 
real-time. Did you know, for instance, that in Bloomberg’s 
TV Studio in Singapore, “live” interviews and 
commentaries are filmed via cameras that are remotely 
controlled from London?

• Send in what Bloomberg wants. Bloomberg 
looks for stories on economic trends, 
business developments and what’s 
happening in leading companies. Typically, a 
news release would initially be disseminated 
to subscribers in a condensed three-bullet 
form, followed by a full four-paragraph story 
thereafter.

• Take a broader angle. If you are sending a 
story about local SMEs, show how it might 
affect the big picture (e.g. the labour market). 

• Avoid product launches. Such stories are 
only newsworthy if the product leaves a 
significant mark on the market.     

• Keep it factual. Avoid adjectives or flowery 
language.

IPRS would like to thank Bloomberg Singapore
for this visit and the one in 2014. Look out for our 
next Members-only media visit!

Ms Cindy Yong, Senior Executive, Vibes 
Communications:
“It was an insightful visit. The most valuable 
takeaway was how Linus broke down the best way to 
pitch stories and news releases to Bloomberg, and the 
different functions of the Bloomberg Terminal. I’ll be 
sharing this with my colleagues.”

Linus Chua and participants.


