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An Instifute of Public Relations of Singapore Fublication

IPRS 37th AGM
New Year, New Council

-A|: Sacretariat Managar,
phne Liew, Lim Siew Woa & Adrien long

IPRS 37t Annual General Maeting saw new 1acas &5
Council Mambers, with curmant President K, Bhavani -
alesied 1o a sikth term for Cowncll Year 2007-2008.

Hedd at the Suntes MUSS Guild House on 28 Manch, Ms
Bhawani repartad that the Instiute mada a recerd prof
ol $72,540 for the yeer and saw profitabs growsh, mainky
darived from its training programs. She rellerated plans
o offer more areas of acvancameant tor Diploma studers.
For axampla, the alliances with the Aoyal Malbaurna
Inatituta of Technalogy (AMIT) and Singapone Inslitute
af Managamant (S84} hava given tha Institule’s diploma
enudents &n allermathee to surthar edr studes by oifering
a eni yaar advansed standing.

Anaihar mattar rasad was the formation of the Young
PR Courcl clecussed at the preceding AGM. The principla
far tha formation af the council is 10 engage young
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Hnusha; Councl Mambers James Suresh, Arne Tan, Robart Conceicas, Ny Wi Joo, K. Bhaneani, Verdayme Kunis

praciiioneds i contrbuie 1o the professian and nuriuna
ness talent.

T sacalate the Young FR Councl {mow rumbering 10
meambars) iowande fubure suctass, aclivitas such as
networking events are currently under way.

Looking forward 1o 2007, upcoming events highlighted
includas 3 business mission to Hong Kang and pians for
A canfananca on M madia,

ks Bhavani also reported that |IPRS was appraachad o
i for the Glabal Allance and FPRA confanancas to b
hald in Singapora. IPAS' biggest gala event, Prism
Awards, will be hedd In earfy 2008.

Fallowing the AGM, mambars retreabad o chin wags
over complimantary drinks at the bar, A nica beginnirg
i & new councl year| O

By Lae Mol Soa
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Congratulations to our 13 Newly Accredited Members who received their
accreditation certificates at the recent IPRS 37th AGM on 28 March.
They join a current pool of 57 accredited IPRS members.
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The Institute of Public Relations of Singapore is the only
pravider of intensive coursas in Public Relations, The aim
is to provide solld foundation of conceplual knowledge as
well as skill sets for public relations practitionars who wish
to upgrade their skills, and for those aspiring fo join tha
communications Industry. Lecturars ara drawn from
axpariencad and qualified practitionars in public relations
and related indusiries, as well as academic staff from
institutions of higher learning.

m?rmm winch affer Mass Commumicatian and PR-reinled cowses

lruﬂmluf
iploma in

For morg information visk
hitpuwsnamis. pdu sgieducation’programmesigraduatedipiomas

&i Inﬂlm'l
T of CoTamaaion municaiar]
mrdgrhr FHIT I.Inrnrﬂh' (IPRS Dhlnma Shudents get | -year advanca

For mona information viss hispcfersw ] sim.edu, spbamchiml

ng Communications

Fﬁn Palytechnic

plama Irrltl.lm Em:rrurhu'rhrl (MCRE (Full-Time)

Internship period for students is betwean March o August and September
o February,

For mona information vist hispcfeesw, ngasann.edu sgimsabl_momuhim

E in Media & Gnmrmrblﬂm (DRAC) (Ful-Time)
Internship pariad for shadents is befween February to Apri,
For mong information viss hispcfsesw. speduLsg

Flmﬂh: Polytechnic
Diplara in Camsmunication & Indormation Design (Full-Tima)
For mone information visk higpcfeeew,mp.sp'courses’condoidi ndex. asp

Temasek Polytechnic
{Elll__phrm in Communications & Media Maragamens
wl-Time]

For mona information vist higpcfeeaw, ipueou,sg

The Public Relations and
Mass Communication
Educators

IT yeus arg in el dars on e Pasd Sied in lunhadng your adudation in the Sald of Pulbliz
Aniations and Mass Communication, lot us shing some light on your path. Lisied balow aro
A ke ol P fdhocasnn inslinies s olier Cousas in Fuliis Relatons, Mass Communaaion
and Moda.

Courses currenily offered by tha Instiute are:

1} Introduction to Public Relations (3-day coursa)

2} Professional Certificate in Public Ralations and Mass
Communécation (Part-Time) (3-manth course)

3) Diploma in Public Relations and Mass Communication
(Part-Tima) (8-month coursa)

For more infarmation contact Ms Lea Mei See (DID):
B236 2803 Emal: melsea@iprs.org.sg o vish wwwiiprs.ong.sg

Hanyang Technological

Lind uaite & Graduate Program

Wee Kim Wee School aft‘-mmlmﬂm and Infonmation
For more information Hmmn:;fn'wwmm.idu..igfnd

Hational Un
Communications & n' a Programme:

For more information wisit hitps s ias, nus edinsg/ocnmy
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PR in a world transformed by the Social Web phenomenon
and Web 2.0 technologies

Wa noad no mare avidancs thil the world of Public Ralasons
has irmpvocably changed with the emangance of the Social
Web phanomanon and the increasing panatration of Wab
2.0 mchnologias.

Unfortunataly, in
Singapona (and pechaps

*The Social Web s possibly the best thing that

Thiang e bwo rmascns why PH i sl bahind e cure compard
o achwrtising and onling markating, in the social madia landscapa:

1. Digital Divida 2.0 =
v within PR agancias,
a huge gap exists
batwaan thosa with a

elsawharg too, for that has ever happaned o PR, and while opportunities abound, saund undarstanding of
matter) there s silll a there is also much uncertainty. It s absolutely vital then, FR 2.0, and thosa who
mm::: that we see the path ahead as a journey 1o lead, and not don,

actusty doaboutitinan [ 2. Thers is an even
irdarmal pall | sondiciod largar gap Betwaesn
aarly s yoar amangst knowlsdge and adtion,

marng than 80 PR agancy follks (from junior stafl to MDs), this
beflaf-action gap was mast starling. All but one agread that
blogs will hava a profound impact on the fulure of business
gommunications, yei anly 34% of them blog and less than 5%
an svan mvana af thair company’s and cliems” conporats biogging
policias. And wa haven't aven bagun to soraich the surface
afSocial Media,

Today, we anm cading cantrol 1o the advartising and onling
markating falks who ana first b jump in with vary tactical
communications stratagies that ignor the impartance of sustained
trust and redationship-building. In doing so, they jeopandsa the
repidation of the companias that thay reprasent, laaving PR 1o
deal with a clutter of distrust and cynigism onling.

stamming from two main factars = faar of venturing indo the
unknown; and the lack of propedenca 1o prova and promisa
substantial return on imastmant. PR measuremaent is importang,
b ralationships am not a numbars game.

How do we bridge these gaps?
What can you do, a5 an agancy head or account taam laadar,
o cervaiiop PR 2 O-sanavy agancy taamsT | recommind five wanys:

1. Dedicate resources

Just last month, | met with John Bell, tha MD and Expoutiva
Croafve Director of 360° Digital Influsnaa at Ogivy PR Workdwida.
Ha was in Asia for a meesing -
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with tha gompany's ragional Digkal Influence teams. He also
wper soma §me connecting wish influental bloggers i tha regian.
This spaaks volumes of tha emphasis thal Ogilyy PR is placing
on dovaloping digital expertiss all ovar the worid. According 1o
him, Cgikey PH has *a global team who is copor in digital infusnco
or digiial PR, and thay maka training
and aevangalism wia cliant

L]

To overcame this faar, you should create sate places wharg
mambars of yousr sam jor your clanis) can axpariment. An
intemal company iplog hosted on an intranat is an axoaliant wiay
1o do it. Irstaad of having moatings in tha neot coupla of months,
usa the blog (whera appropriate) to make company
announcamanis and
disouss irgarnal issues.

SORRGSTIRIS: P o - ‘Fear is a primary obstacleto m“"m”md“f“’;
2 Encourage everyone fo innovation of “Social Media” PR 5_tr:alurarg||ua~£1.1 astablish dialogua ovar
be digital and the understanding of how things work Ll
Rl ey ereep ey [ the Social Web will dramatically reduce Bt kT o
dedicated dighal team, “the endgame 1 IR T AR Wi e A
[lm“whhm rRsources, create

Ha has fhis piace of practical advica for evary PR prastitionar =
“PR pros hava o take this seriously The business will farevr bo
changad; maybe nof lomomow bul soon. Evary PR pro should
hava a RSS foad raadar 564 up, o delicio.us account and aithar
4 blog or at least a profile in a social natwork like Linkedin or
MySpace. Asading blogs and waiching video biogs are a graat
start, Onca the aggragator or

food readar i sot up, this bocomas a ot aasier”

3. Constantly clarify understanding

Wi myst constantly clarify our undarstanding of PA 2.0. Mary
hava rushad thraugh thair lsarning on the subject withaut true
comprahangion, Thay considar i an additional sel of skils or
tools to be acquired, without understanding that PR 2.0 is a
compltn paradigm shift, Thay fail to realise that i's not just all
about tha technaiogy; and It not just the Media that has changed.
Wi hava changed.

As a result of poor undarstanding, many ramsain fooused on mem
tactics. Their angire woridviow of Social Madia strategy comprises
almpst complately of maching out to bloggers, and uploading
mward-winning TVCs on YouTubal

4. Create safe places fo experiment

The Social Web can be a brutal place. Make a mistake like
Ededman’s Walmart fiasco and evaryana jumps an yau. Say
gomathing wrong on your blog and you may ba ripped o shreds.
No wondar fear is the main hindrance to implemaenting
PA 2.0 stratngios.

scanarios and hava
mambarg of your keam role-play onling *PA siuations®. Coach
yous taam membars by praviding advioa on the affectiveness of
thair actions onling. Glarity their undarstanding of how Netizans
raally mespond in difaring situations. Sef targats, appoint “Sookl
Madia® coachas, and craabe an Infarshm training growind for fhe
250-dogran comploxitive of onfing comnarsafions.

Faar is @ primary obstacle to innovation of "Social Madia® PR
siratagins, and the undarstancing af how things work in the Socéal
Wieo will dmmatically reduca that fear,

5. Hire your audisnce

Tha younger ech-sawy crowd of taday are possibly tha anly
onas wha truly wondar why wo avan usa tha tarm “rew madia®™.
Thiy' are borm inda Friendsige, learmad how o biog as a subject
in school and probably never actually cwned a physical photo
album becausa Flicer manages all thair photos.

Instead of lsaking anly for “raditional® PR sxperionca in your
naxt hire, cansidar hirng those wha already live and broathe
Sodal Mada. Thay may not know how 5o wrile @ prass rlease,
but thay write in “comvarsatiors”, and you navar know when thair
blog eniry may [ust change the warid!

The Socal Wab is possioly 10 bas! thing Tat has ewar happened
to PR, and whils oppartunitios abound, therg is alsa much
uncartainty It is absolsiely vital thon, that we see tha path ahead
as a journey 1o lead, and nat a walk in the dark. O
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kst of winners in each category:

>

AT

Meas of the Year
Get Aea! Fety Dollar Men, MediaCaorp News

Fasture Sory of the Year
Indamesia : On the Ring of Fine, MediaCorp Mews

of e Yiear wilth Public
Ta s Advanoed
Frardine : Midnight Cat Killers, MediaComp News

Journalist of the Fear
Desrick Augussine Paulo, MediaCorp Press

Young Journalist of the Year
Jasming Yin, MediaCorp Press

HONORING THE BEST IN JOURNALISM

MediaCorp hongred the best In print and
broadcas! journalism al thelr second News
Award Ceremony on 2 February 2007 at
Swissotel The Stlamdord, A panel of lecal and
foreign judges salecied the winners. Here is the

Participation
Mudical Dissclive, H:rdmﬂ-nrp Raio and \r

IPAS spoke by Derrich Augusting Paula, Mediscorp's Journallet
of the Yasr.

1. %ol wers recently recognised as Mediaoarp's Journalis)
il {h Yisar, Wihat wess your Shoughis whan you et haand

e news? Whare wera you than?

| was al Caldacall Hill whan | meél someons an e
arganising cammities far the MediaCorg Awards Naght.
This was a day belore ihe awards ware io be gven aul,
and this persan wha shall ramain wnnamed, lold ma,
‘Congrass’. | knesy | ad baen nominated, &0 | sar of knew
witial that maant. The first thing | asked was, 'Oh gosh, |
don have (o give & speach, do 17 Mo such luck. Aboul
the award, | baliewa i's carlanly as much 2 vole of
canfidence for TODAY as it may be for ma.

2 When did your passion kor jeurnalism begin? Did you
ways wanl b be & joumaist?

The "crossroads” mament came whan | had 1o decide
wihal 16 study in the uriversity. Il was batween law and
commuricason studies, ard e res), as ey aay, is history.
Basically, 've always been ireested in currant altairs
and youl pould say | was weanad sifca my primary schedal
s on e caly news. Back then, il was aways The spans
pages first. Actually, that's eil the case_ but dan't sell my
pcliiee. Arywary, in iha and, it was not 16a hard 1o deside.
Had | known about the pay, though _.

3 What da you think makis a good news stary?
Obwiausly, thers are mary alemants thal make a good
maws stary. 1 just highlight two aspects | think are
imporiant. A good news stary iz one that is writtan
withaut fear or fvovr, and ane thal sets the reager thirking
amaut the subject matter evan ales he o ehe & done
reaing i

4. Can you recall the mos! embarassing mamen in your
Eafal 48 & journaist - and your proudes!?

My coleagues sl remind me of the lime when ancther
Pewspapar ran @ photo of US reporbars interviewing
Presidant 3 A Mathan whan he threw his hat imo e ring
for the Elecied Prasidency a second time. i was a candid
mamant al the President patting me on the arm with a kig
airile a8 he responded Io my cuestion. | nstarly became
the Prasident's tavourite journalis! - according 1o my
collsagues, ol coursa. As for my proudest moment, | hape
it hasn't come yet. Aler all, s baen anly less than fiva

WEArS an ihe job.

New Editor at Harper's Singapore

Ad Agia reports thad Kaba Birch, former Daputy Ediar of Simply Her has bean appointed the new Editor i Harpar's
BAZAAR Shngapore. Harpar's BAZAAR is under tha ACP Magazing and Hearst Magazing umbrella. Prior 1o this Brch
workid in other LK magasnes in Dubai and was the adilor of Emirabas Woman.



PERSONALITY PROFILE

VERDAYNE NUNIS

Munis & Associates LLP

1. What's the biggest challenge or the most rewarding

experience of your PR career to date?

| hiad @ight eaciting years in FHA befome moving on to & marketing mbg
for sivan years inan [T MMC. My most resarding axperiance wits whan
| ws in thae markating robe. | was ineplved in saetting priongies that had
business impact, that invohed dealing with senior managamen and
erabling them io see the banests of PR Thans was & genesd consansus
in the company that advartising wasn't sufficienily targeied, o it was
i graat apporiunity to demansirate the power of PR 0 a markaeting
organisation

This imhaed sartting goals for the PR eam intamally and the agencies
that | worked with agross the region, putting processes and
masurements in place that ensured fhat thare was a well-piled and
respansive PR machirary supporting both reactive and proactivis PR
inftiatives. | also developed a measurement framawork to haelp
rranagemant see how much progress wie wans making in PR by foousing
on issues that wam important o fhem and prasenting the indarmation
in inrms: et thiey undersiood. This inbum ensured tat | abvays bad thor
bugy-in,

| gan safaly say that much of what we achiaved in branding and
AWrENESS 2% & pompany was achisved through PR, Cree the years,
many of the company's customue s have testified o the tact that they
got b knaw aboud it through rmading about us:

What are some of the commaon misconceptions about
PR?

Tha most comman misconcepiion is that PR is about media publicty,
Witita thart is an cbvious outcome of &, strategic pubiio elations shoukd
ba defined mors broadly, to induda engagemant with your audieros.
I you think about it, your company’s audience is mally the cusiomers
and shameholkders. Tha media are kay infiuencers, This helps 1o foous
the PR wffort on what's Emportant and nwsworthy. How many timas
harva wou bean approached fo do a stary for its news sake, rathar than
for whal it means 0 an organisalion's customans? Helping your dients
or spokespersaons priarifise this ansures thal you bring batter, mona
reknvant siories o the media as this quickly addresses te Ssty should
| care? aspaect of the siory.

Angther pxample is whare PR siraiegies are deployed for stekahoider
ralations whers tha oucome is nat about media publicity, but abouw
buiiding mutually beneficial angagements among thind party organisations.
Thae soopa of PR should aiso expand 1o indude dies communications
with @ larget awdience, What do you do when there isn't a refevart

madia to asddress your target market? This Is where direct
communications may play & greater nole. The biogging phencmencn s
anoiher example of this and ks ciearly in tha domaln of public relations,
moee 50 than advartising. Thass cevalepments awomeatically extend
tha rale of PR to one that s more stratagically Impertant fo the
organtzation and i management.

When choosing a candidate for a PR position, do you
choose experience over qualifications?

it dapsands for what lewval the perscn |s baing hired for, If 58 & regional
rolg, then exparence & critical. Raturally, exparienca s a lol more
veluable than paper qualfications, but | have mat many talanied frash
gresduates who are able 1o bring fresh parspecties and

anangy o tha joh.

Agaencies are & greal place o atart. it's a humbling exparsanca, and
understanding the creative process ts somathing thet stays with you
far the rest af your Ee. This |= really lacking bn most In-housa PR
anviranments. I18 aéso 60 aasler transition to mme from apancy o in-
housa,

&3 a hirflng managar, | kave learmt thet I i more Impartant to hire
pecple for T right attiude than for Sielr knowledge. s also 8 managar's
responsibiity o traln, and empowar an Indiidual In the team fo be the
bast that Shey can b=, Sometimas this means halping them ses beyond
what they can imagine for themaekes,

Is there one thing that you are most proud of in your
PH career?

I & wary proud of the teams that | heve bul® and fralned in the past.
Meny of them have gone on o have wary succassful PR carsars and
cOntinue 1o 566 me &3 A ment,

What advice would you give to PR practitioners who
face difficult (demanding and unreasonable) clients
and journalists?

Always stay calm and find a posiiive or humorows slda o difficult
slituations. Firstly, it ralaxes you, and sacendly, it may also help you o
come up with a betier Idaa on how ta sokve the problam, Thindly, it
demonsiaies your can-do attiiude and furthar bulids crediblity with e
cllent or journalist, O
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INDUSTRY BUZZ

P ageacy Markallirk Communications wil ba
laumching & news indormatan and disiribufion
parisd called Press N Releass in aarly April lor
madsa and irvasimen prolaggionala,

Frags N FAalease will also cifer inlegrabed
miarkaling communicafions services and Bmats
the media and brande/business gsactors.
Drpanisakons will ba ahls o posl their prass
relagses on the daily updated portal, whena
miads prolessionals Gan pick up inlormatan in
VAFIDUS CEDBQOTAS.

Farmar seniar sccoun exesdlive Jahrson Ong
and Aasna Ahara Cheang from Fuliord PR and
Batay Consuling raspacivaly have larmad &
ners PR agancy o promobs musis and concaris
all gcrogs Asis. Big Kid Production and
Communicalion was farmad in January 2007
el aima ba bring hgh cuslity intemabonal scis
I Singanore and the fegion. In acdson, Big Kid
will allar communicalion and madia ralationg
garvices in the areas of tashion, F&B and
Erlediai el

H & K - Farah Abaul FRahim, ex-CHA broades
jpurnalkai and Eddie Tah, ex-BT vederan, hava
jmined Hill & Knowiion.

Uipstraam Marisling ard Communicatians ke
BANREuNead @ Slrang busirass S1ac 19 2007 wih
mare Ihan @ dazen new chard mancales, New
elients 1o Upstreams reganal rosler scluge
Banyer Lavibra, Burger King, Chira Telacom, Kijii
(dvision of aBay), and Yellow Pages. China
Telacom have alsa retained Uipsiream Singapara
by amnouncs (18 axpanaion inby Singapors.

The Fight Angle Group, mads of Tha Right Angle
Madia (producer of TV Programmeas & corporata
videaa), and Tha Fight Angle Communications
(alrategic and crsss communications (Fasning
armm) has dissched aler mon (han 10 years of
pperatian Tha Aight Angha Meda wil cortinue
I8 upe-rnliu.na undar Adrian Dl'lﬂ. Viawa
Sudasivam has moved oul 1 manage the rewly
namad Stralegic Moves Pte Lid as jls CEO), til
IBCLIS MY 07 SITAIBQC &0 oGS COMMURCAkaNS
irairing &nd consultancy

CALENDAR OF EVENTS

DATE PROGRAMME

May 2007

22 May Workshep  Face Se Media ke a PRO by Katty 0'8rien

23 - 25 May Workshep  introduction to Public Retations

28 May Course  Professional Certificals in Public Relafiors

25 & 28 Jumn Workshep  Effectve Nevesketer Wriling by Valerie Valbarg

July 2007

9 July Cowrse  Digioma in PR & Mass Communication

August 2007

14 & 15 August Workshop  Who Says Wriing & Speech is Tough? by Thomas Wee

MORE VALUE

FORYOLUR ADVBEATISEMENTS

This quartary compenate pubdoation
reacras ca 1,000 pracifoners
and redaied insiiuiors.

- & @ »

MEMBERS'
HATE

Full Pags
Halil Pags
Quarisr Pags
Ad Inssrd

REMBERE DNRECTORAY [An Arrwial lssua)
Tha wel-tfumbed dirstiory provides Figh
wisknility for your product or sanica.

Dubside Back cower  £1, 000
Inisbde Tront comnser

IRk hack aver
Fun-on-page

WEBETEEMAIL BLASTS

Sand your mossags o dudisoes fast and
cheapd. Whather 1 is abouf job opporiunities
ar @ féw prac BRrvice, sand your
massaga aackonicaly lor guick resuls.

‘Weha e
Mgsruitment Ada

13- wnnEs] ¥100 BB0

On-1ima Emall Blaat
fonly 1 IPRS mambers 3200 $180

Call e IPRE a1 6534 1841 or amail
mamin®|pra.org.sg lar mom irformation.

THE IPRE COUNCIL 20072008

Prauidant I Bt
Vice-Presicdent g Wl Joo

Han, Bscratary Kathy OBk
Han. Tressarer Diaphne Lisw
Council Members  Co-opled Membsrm
#nna Tan Adrian Hang
Alberl Tan Ban Wightran
James Surash John Haolland

Lim Serw ‘Won tanis Kook
icragl Rosa

Pobari Concelcan Legal Advisor
Ty s Yiar

THE SECRETARIAT

43H South Bridga Foad, Singapons 055677
Tat G534 1847 Fan G534 4601

Emal: sdmind®ipra.org.eg
Wiphaie: wanw, | pra.org.eg

Opininas sapyasaed i FPRS News and Wiewe dre those of the sonirbulors and fme ool necstsanily andovsed by tha \FRS



