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The PRISM Awards is around the corner! Come March
2008, the Awards will celebrate its 10th Anniversary with
grandeur. Presented biennially, the Awards are presented
to encourage creativity, originality and the best application
of PR and communications. This time round, participants
will have 20 categories to chose from to submit their
projects. The PRISM Awards 2008 Committese has
introduced five interesting new categories to creata more
opportunities for participation. They are:

« Corporate Awarnds; Three new cateporiag:

1. The Qutstanding Cempaign by & Non-Governmeanital
Organisatbon [HEH% o

Far projogts or campaoignes that are organised by an
NGO (waliare organisations or charities) such as
fund-raksing events and public aducation programs,
ar campa:ﬂqﬂ& thatl aimed at fostering & grealer
undarsian of issues allecling sociaty and al
influancing Ic: behavior.

2, Quistanding Corporaie Reputation Campaign -
International

Entriee musi includa prajects by E-magpure -baged
companies in three of Mo cverseas markats

1. Dutelanding Corporale Aspulation Campalgn -
Asla Pacific bom

This Award ts 10 racogniea high imernatonel standards
In corparate reputation management and hence, pravide
a banchmark for carporate exceliance. Any arganization
outalde Singagara which has carriad out projects ar
campaigrs withia the Asia Pacilic (exciuding the Lnited
Siates) can sulbmit thair projects/campaigns,

aments from PRISM 2006

Tho harapudas paronmeng ar PRI 20068

SacaEivar
Infermation Gommuncations @nd B Aris -HI

W|Pg wethy Gisast ot Horclsr [Bhend tmim lalt) O, H'l:u-'l

« Speclalindividual Awsrds: Two new calegories:

1. Dutstending PR Mentor

Thig Award is for a PR professional who has grastly
oisfnpuished himsofihorscs in developing and oulthating
PH talant and professionmism

2. OQutatanding PR Champian

This &ward is for a CEQ or fop executive who is PR-sany
and racognises PA as a valuabie assat to the progress of
hiés erganisation. The nomines must have cons |5ter1t
supported PR activiies and committed resources
ImgeTving corparaie repuiation.

Dizrft miss out on this apportunity {0 make your organisation
shina at tha upcoming PRISM Awards in Manch 2008
Saned in yaur application/naminalions and siand a chance
of baing recognised as a leadar in Uhae industry

Closing date for enlries: 10 December 2040
[For aarty hird ;rll;:ng subimit by E’G-Muugn'bar 2007

Mominalion Kits and Entry Forrs can be obtained Irom
thi IPRE wabsiti wewwiprs org s

Far furthar dedails, ]ﬂﬂﬂﬁéuﬂﬂ the Secratarial &
+65 BRI41841 )

PSS 2006 s
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IPRS e-bewn ond Views  Logkout i the IPRS e and viows in Ociober al wewpre.org sg. The monly e-rowsistes wil
updiste madens on tha cument B5ues in the industny and upcoming RS evers, Asaders can post comments and sugpestions and

1wl b publshed! 1 the klowiny isses:
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MY ENCOUNTER WITH PAUL HO

- Regional International Public Relations Association Conference in Ball by 3'1" !

1 | When | was imvited to the Regional IPRA

Conferance in Bai 1o pregant & paper an
= aecraditation, I accaplod fha irsfation withou
much hesiation, | knaw what | wanied o spaak
aloul. It wWas bo Bhars Singapares expariencs
in promating acoraditation jo PR practifionees.

Betore | leti far Ball, | did nod pay much abention
1o the oorfianos programmiz as | waes too busy
clearning my work bedors tha trip. it was tharaefora
8 pleasant surprige that | was togethar wiih
K1 Paul Holmas - the man who produces tha
Holmas repart

Pail Holrmses of T L L

- Thar ibrmn of our panel discussion was "Elhics
s o in PA", Mr. Holmes deliverad a presentation on
buginess elhice which nduded athical practice in the PR protession. |
did a prnsunr:alypn an “Managing Eruwlh and Prolassionalism
through Accreditation”

The real Tun began alier our prasantations. Cuestions cama sl and
‘hurious from the audience. Thers ware Eevaral guastions om tation.

Same wared ﬂlﬂ"EdLl;i\E The scheems in hedr ame couniry and _EEH.E'ﬂ
herwy thary could prormobe i o erployens. Al agread that PR praciarers
mus! by givien proper recogniion and seek acoredilabon 1o rise the
status of the prodession

M Hodmas, however, fall olbarwise. Ha
sad that accrediation was nat

end saw it Bs B barrier to the P
profession. He counterad ihal thare
should ke a fres figw of talent inie the
PR profassan. While | egreed that the
prolession should altasacl Ebenal, | el Sl
the mdustry needed to achiave a lewal
of professionalism through proper
iraaireg And deneopmn.

Dslagatas ai the Corferanca

Mr. Haimes pointed out that few peopia
ift I Linibed Smlusﬂ;p:miuq lor accradimion. He admilbed thal e was
nat accresdited and did not intend s0. Comcidantaly, it was tha LIS which
introducad tha Accreditation Schems o the prafession in 1964,
Mir. Holmes added that the profession nesded people with strategic
buginess ghills. My take was thet the Wassem cauntras had rea a
lewal of maturily whene there was a good undarsianding of tha PR
profassion. In dewsloping countries, howaver, there wara many
misconcaptions shout tha Anyona coukd jain he pralession

FAPRO:

MALAYSLA TAKES OVER FROM SINGAPORE AFTER NINE YEARS

and claim that he or she was a PAR

professional Even journalists weee [RUEEE S RN G -T LT

jl,r:r'qing an thi h%zl w'.'lgu-nprﬁlairll 5] Canferenca in Bail pfiraciad

media retatons. Tha tarm ar . L

waS Usad loogely in same countries. [eaetielaske ol
M countries. The IPRAS

rurmmr Prasdent and fiurn
Prosidants wnhil 2010 wire
prisant of this evant.  Thae
Ball confarence wan wall
crganised by two Lidies - Mrs
= 1 hnanle the

lecl Tod IPAA in

d Mg Mi

Dankasr from Farc

Many bosses st saw PR only 85 a
taciical function and did not realize ds
siratagic vales or aonfribution fo
business. Participanis from indorasia
supported this view. They could not
accept the view thal accreditation was
not necessary. & Filpng particpant alsa
said sccredfation was important i ghe
due regognilion o the profisssion. The
Uuandang&rlir:lpml wanted o learn
from the Singa axperance. Even
SOme Mnnril?ﬂﬁlicﬂnls corfided
that thowgh b, Holmes had ViEwWs
an the subject, the benefits of
aceriditation could not be dscounbed.

Mevertheleas, Mr Holmes and | shook R e:ERATT ]

hands and faughad i off ai the and of | EETESETEERIT FERET
'hghfr:'m d|$;ﬁﬁg.umllpm$:;m whisrs dharse vismes were
W Elizabath Ananto. | guges we sienty [d i i )

agread 1o dissgies. (5
The IFRA Warld Congress,

*Public Aalatior
Harmonig

Bulld &

limg from 13
Movambar 2008, Mark jhis
waant m your calendar |

IPRE Prmsidan] K Enavan| amangsd
he panelis!

IFHE Prasitont hanoing cvar the FAPAD chair 1o IFAM Presidant

On 2 August 2007, K Bhavani, President of IPRS, handed owar the
Fedaration of Asean Pubic Felations Onganisation (FAPRO) Chair back
to Melaysia, after ning excaing yaars. The hand-over ceramony hald on
2 Nowamber af Kuala Lumpur, was wilneased by IPAM's Royal Patron,
D Yang Teramat Mulia Aaja Muda Perak, Raja O, Mazrin Shah and
many watarans of Malaysia's PR industry,

Singe 19548, SmFaﬁaru has chaired FAPAD after taking eear the halm
from Thedand, Inthe 1983s. FAPRD was ralathvely quist as there wera
bt nain ohiatacles. Firstly, dver the yoars, FAPRD was unable 1o engags
all ASEAN mambir counirios as some counines did not have a
recogrizable PR Institution or assecietion to speerhead effgrds In

champinning tha PR prafassion and praciice in the l:.l:u.ln{réI Gacondy,
thare was & iack of fundng lor FAPRO's activities. Since 20603, Singapora
as actvely tried lo infizte activities o brng abaul grealer parbopation
in FAPRD, That year, FAPAD was rwh'-ug wihian Eingmru wrode g
the ASEAN Sacretary to confirm its status a8 a recognized RGO
undar ASEAN.

In madditicn, in lete 2003, Singapore organsed & regicnal PA conleranca
wiare many renowned FR leaders mom all aver ihe woeld ware invised
to share insights an PR's developmant, This Confarence atirscted
dalegates from Melaysia, Ingonesia, China and India, In 2004, tha
paoneers of FAFRO, ware invited b share hisioncal and background
miarmation bo the nes kadership,

“The ASEAN mamber couniries need 1o come togethes o strarrqhm
the PR practice and profession in the region, minizd ko poal aur
résqunces 50 tal wa can gros &3 8 region.  As a close to Singapore's
chalrmanshap, and & starl b many mare new inlfistives 1o strengthan PR
in tha regian, IPRS will be including a “Angional Awards Casegory™ in the
upcoming PRISM Awards in March 2008, We hopa that the regional
recogniian wil enda Hlioness b work hardar, and will be & steg
m stranglharing PR in'lﬁfs EAM " skl s, Blharani, Prasident,
IPRS and Immediete Past Chalr, FAFRG

Singapora is hapey 1o bandower the FAPRO Chaw o Malaysia which is
awary active and erhusiastic member of FAPRO, IPRS will hully suppor

and cocperats on the upcaming miliatives under Malaysia's ladarsip, O

By Anusha Sadhnani
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Mr. Fores addmesing his scodience

An engaging speaker, Sleve Forbes, peppered his falk with
hismeur and canviction. Teuching on the instabilily in oday's
markels, sspecialy in the LS, he pointad his Snger direcily at the
US Federal Aagarse tor the uncariainty. He fell ihe Federa!
Aeserve's owar-supply of liguidity thres years ags had resulied
In the cormmadity and fund markes baing “on stensids” and banks
baing ovar ganorous and eyrepabin to suspet Dans eapociaty
ir the housing markel. W see the impacl of this on the sub-
Fifme rale Fow,

Slating that ihe US acanomy will slow down (Ris year, Sleve
fareseas that [ will, haweser, pick up again by spring next year.
He urged the Ghairman of tha Federal Reserve 1o stop edvising
bieenkes bo e over-cautaus, bt 1o metead Meus on 1he remavel
of excess liquadity In the merkats, Insistng that the size of the
current monetary crigls was not impartant, but that Be uncertainky
was, Stave believed that the Federal Resarve could corract the
situation tairly quicksy if it Lnderipak tha right staps.

Commaning on the significance of the upcoming US Presidential
algctions and iis impact o0 tha world economy, Steve pradicted
thag it will b 2 comies! batwoan Mew York Sanator and Damocrasic

STOMP: A New

Fistatively new 1o the meda scene, Serens Siew Spent giy
years &5 a leacher before she made a swilch 1o jounnalism
and joined Singapore Press Holdings! STOMP a& & Contant
Producar in May 2006, Since Sepiember 2007, Sarena has
been the Editor of Straits Timas Online Mabie Print (STOMP),
which was launched In Jume 2006, STOMP Is the intaracive
porta! st up by the 162-year-oid Straits Times fo intaract with
fi5 readars.

1. How does it feel fo be the new editor ef STOMP?
It's vary challanging, of course. | am sxcited by what | am
daing, | have baan wih STOMP snoe its launch day. | am
proud 10 be associated with the website. | leed thai my
enlhusizsm and comemibment will hefp me in e imes ahead,

2 What's the most imporfani aspect of managing
an online media?

Qe has 1o sways be vighant absut news and contributions.
STOMPs Singapore Seen healure, which is made up of eizen-
ganessted content, has & Iol ol potential for growth. Sacial
change has baan afiectad ae & resull of thass posls. a8
wmmﬂmmmﬂ posls sent in by cltizens,
It I5 {heradore imparative 10 be alwaye on the loowoul for

By Adrian Hang, Councl Member

A Steve Forbes'

Sunday Lunch Talk

For the first time. the Singapare Fress Club hosted an emnent spaaker's
lunch tals on a Sunday. Yet, the lrncut on Sth Sepiembaer at the Radles
Hoe was impressive, with 250 peopl in sfendancs, including the Amenicin
Ambsassador and the Indian High Commissiones 1o Singapare, along with
|ournalists, IPAS mambers and guesis of Cilibank, The reason [or jhis
Sunday daie was o hear ane of ihe worlds financial \gurus’, Sleve Forbes,
Editar-in-Chigl of Forbes and President and CEOQ ol Forbes inc:

candidate Hillary Clinten and tha lormer Mew Yark Mayor ard
Fepublican canddale Rudy Giiliani, Goven that Steve Forbas ig
an unabashed Republican who has stated hs sirong suppo lor
Fudy Gaulianl, it was ne swpese thal he warned thal ahould
the Democraia win, the LIS might take a protectionist stand on

plabad trade.

Steve's argurmant was that even though former US Prasiden! Bil
Clinlan, & Damosrsl, was an sdvocats ol open trade and was
vy successiul inpushing through Free Irade initialives whis he
was in oiice, Hikary Climen would have & much hander Time this
ime around, &= the Democrals control boath the Houses as
compared iowhen e Repubkcans controlled the Houses during
Bl Chirlon's lima.

Sieve furthar apaculatad that Michasl Bloambang might thnow his
hat in for the Prasidential race as an ndegendant which wauld
meka tha raca mona inleresting. Steva urged the audisnce mark
in therr calendars Sth Felruary 2008, whare 20 stabe primaras
will most likaly datarmine the fate of wha tha final 2 candidatas
for the: US Presidantial race would ba. (8

Direction

3. In your opinfon, how much has STOMP svolved
since s beginnings?

STOMP has only bean in exsience for 15 monthe. Duning this
pariod it has expanded tremancausly, Gummensly we have 18
featuras. Another feature, called Raallie s, wil be launched
in Cctober, STOMP hes evolved to bacoms a Singapora
wabsita, run by Singapareans, for ha “hyper-local”

Singaporean reader,

4. If there I3 one thing you'd like o change about
STOWP, what would it be? _
| would make it “language neuiral™ as far as possible,

&, The challenges feced by &n online media edifor
Lindie prind, once thi stories are tiled and have gone ints
print, an ediier's job s dene. Onling, speraions and intaraction
g0 on bor 24 hows, T daye a weal Thos, an anling meda
editor ierally has 1o be on call 247

5. What are your plans for STOMP?
To maks It grow bigger and batter, of coursel O
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The PR 2.0 Moment!

When the PR 2.0 Engaging Stakeholders in the New Media Landscape was suggested as a conference two
months ago, it seemed like it was almost too ambitious and impossible to achieve. But in the end IPRS not only
achieved an overwhelming response with more than B0 delegates attending, but also produced
an excellent line-up of speakers and topics which was well received by the delegates.

ASAN On L
B O adia kar 5
al Influsncs brand enhancemant

Held &t tha Suntec Convention Centre on 1at August. the one-day = John Kerr: Director of Edeiman Singapora, who presanted on
Conlerston was chared by IPRS Hanorary Secrelany, Kalty O'Brign i and regulation manageman

The Gondarence bagan with an openirg note by Dr.Chrsiopher Chia

Gheal Exsciutive Officer ol e Medis Development Autharity falkwed by . Dr.Jim Macnamara, Group Ressarch Deectar of Carma A
& presantation by Dr.Fan Geok Leng, Chisf Tochnology Oflicer of the Pacific, whao guided delegates through measuring PR efaris
Infocomm Devalopmant Autharity an “Technology Trends in the New

Mecdiia mrvircanmans” . Christoptmr Gravves, Prasidant of Ogivy Asia Pacific, who spoke

an “350 Degress Digial Influence: Engaging Slakeholdars®,
The conferénoe s8w apeakens inciuding:
STOMP was the afficial 'online madia for the Conterance which was

Mizch Joed, President of an award-winning Marketing Agency suppartad by Singtel, Stachub Carma Asta Pacilic and the Singapore
in Canada, Twist image, who shared his views on social media Pross Cleb,
In & very vigust presentation.

Thie diry ercied with & post-Cordanence social nite @1 & lading rightsna,
*  K.Srinivasan; the podcasting modarator of many Yahoo! Graups tha PLIMP ROO8. st Clarks Cuay

and Chairman of Frime Point PR India, who spoke on how a

brand shoukd ba anhancad using social media

Tha Post 'i'a:r'i.'nlr_r:r X . - [ir.Am Macnamara wih
ﬁl T PLIMP ROCE L J S, il & Aty (rapd W inngr




Social Media And Six Pixels of Separation

Public Relations continues fo ovolve, It 5 now about to head - full-boar - inta
uneharted lerritory. How we, as Marketing and Communications Professionals,
handle this challenge will be a deciding tactor as to how our industry evaolves
even further, Mitch Joal was a speaker at the IFARS PR 2.0 Conferenca,

Yes... I'm that serlous about the implications of
Wab 2.0 and Social Media In how we wark with our
clients-and connect them more effectively with
their consumers.

The crux of the Web 2.0 movement is based around
two lenants:

1. Applications built on platforms ke Ajax which
enable average consumers to populate, manipulats,
ard create thair own onling envirenmaents.

2. Consumers’ new-found Iinterast in creating,
pubdishing and commenting on content.

In & nutshal, wa'vae evolied beyond the command and control modal
of message creation and dissemination and move lowards a
*‘conversetion ® The word “corvarsation” ie tossed around the Web
2.0 and Social Madia world ke a Tooiball on Superbowt Sunday
{pardon 1he Morh Amesican saferanca), Tha concapt was derived
(a5 far as | gan fell) ram the exoelien book, The Clueirain Man#asio,
written oy Rick Levine, Christopher Locke, Doc Searls and David
Wainbeergar i Dacomber 2000 [you can adtuaty retad the anfire
biosk dor fres dnline hiere: wwaocluedreimcom). Dot Searls sasd,
“mirkats ane conversations.” And while the past sewan years have
bean epent dissecting and poking Sedrls for mone inesghts, my
personal take, and it's ralevanca 1o -Public Relations and
Communications in 2007, Is this: peapha nd Knger want 8 message
pushed fo tham, They want a cormersaion. They want open difogue
and they demand teedback.

Az you can wall magne, thes crastes 8 ecionke shilt in how we ook
i tha Publ; Actations business modal. Wa're now foroed 1o join in
thiese dynamic conversabons, becauss i we do not engage tham,
they will cary on withauw us.

Too quickly, prafassianals in our space are throwing oul linas ke
“the cariEUmes f2in corrol” becaasa they can bloge podicast and
comnest tha world with whabaver ails them (or makes tham bappy)

Hema's the good news: thie sonsumar is not in contral, Corporations
siill conbral iheir products and services. They =il control pricing and
distripution channels, and (bay still pstabish the corg brand valuas,
poals and baliels. Corsemears still conred, whethar or not thay are
buying, whaleves it is that you ars salling and, most imporiantly,
whether or nat they will 1ell athers-about you. One of the hofleat
boaks in CAM {Cushames Ralationship Managemant) space is Tha

Ultimats Questicen by loyally expart, Fred Reschield. According 1o
Aeichhald, the UHimate Question is: How likely is it that you would
recommend 1his company o a mend or colleague? Markets are
‘cormversations” and Relchhelds quastion is that much mans relewant
because the only change that hes sccurrad |8 1hal conswmens
now hava the abillty 1o speak direct fo the mass public as
corparadions do.

Consumsrs ane no langer guiet because they don't have the Budget
I rum thair pwn Public Relations of Communications campaign.
Through the digital channe and with tools e Glopging and podcasting
al thalf @sposal, they are mare empowered hen ever belare
and can "scream” as loud a5 anyone alse and wih a minimal
fingncial outiay.

This is good news.

The mersd wostd of Gomimunicaions enabies us 1o really undensiand
our consumens. [t ampowars tham [and ws) o colaboraie on pojacs
and messanes. [t aeo gves us an opoorturity b leverage the wisdom
of tha “crowds”,

The chaliengs, for all ot us, i5 to ambrace this changa and samire
the art of it all_ Inatead, we jend 1o Slare-al this new painting the
worid calis “Web 2.0 and Social Media® with our heads slightly Hed
I Ihe righl waniia thinking, 3 den't gat 1L baw is this anl7 Thiowghau
civiisation, people hava criicisad ewery new form of commumicasan

Dion't fall irro this trap.

I'll heane wau with fhis quote from Mewswesk Magazina, It was pullad
Iram: an arficle on Facebook - {he anline social neswerk and 1he
articha was titiad, “Why | Live i...% by Hurt Scéer i August, 2007:

“You've haand criticism thal Facebook makas us robotic, ut history
ghows we'a always leared new communication tools. In 360 B.C.
Plaso criicized writing, sayng that i would induce fergetiuiness;
2,200 years laar, the slephons wes Seen as invasive and
unnecassary, Mark Zuckarperg {Facebeok's creasor) 15 no mems, or
lessis, thian the nest Samuel Morse or Alaander Oraham Ball, We all
want i inferact 35 best we can, and Facsbook allows us o do that’

The wniter, Mirch Jpef is Presioent of Twist Imags - & sead-winnmg
Dhigitert Mirkieting ageriesy bans i Mool Qushee Jos 2 2 Bear
Member for the Inferachive Adveriising Bursau of Canieda and (s
aclive with the Cangaian Markeling Assosudon and il Narona!
Acvartising Benawlant Sociahy Ha 45 presenlly writing his frsl ook,
St Flast of Separanon - Haw Markating Conmesis ita Comectag
Wiand! Viw can felipw his Blog and Podcast, Sor Pivels of Separafion
Qe harg! Wl hela image comibiog.
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The Young PR Council - Six Months in Action!

Onca again, the IPRS Young PR Council has
successtully maneged to engags young
aciEnnens io come kagether and natwork. This
time af the &rena, In Clarke Quay owar fingar
food and denks on Fth August. Tha respoanca
was overwhelming and saw moea youngar
practianars jining. The Councl which was sat-
up bo reach out fo young pradlitioners, beng
thism (ogethar and sharp ideas, Seoms 0 ba
haading in this right direstian six months inla
1he b

The Young PR Councll Mambera are Ban
Wightman [(SAP Asia Ptelid), Sharoa Vu
{Meriius Mandarin), Farah Abdul Fahim [Hill &
Knoetion), Cho Pei LindAsle PR Werkz) Batty
Farg (54GX), Micos Meo (Capialand), Fita Chia
[Wiehar Shandwick] and Flona So |Esplanads).

Lets see whal the Young PR Coundls Presdan,
Ban Wightman, Marcom Marager af SAP Asia
Pre.Led, and his Committes Mambers have 1o
say ghout how hings &fe progregsing and wher
1he Caunci s headad.

&

Ben presaming fho !..ctr-pr.znl

Bon Wightman,
IFRS Young PR Couneil Prasident

Wiat's been goung an 50 G F

The ¥oung PR Council was formad within tha
IFAS Counal about sk manghs ago, Sier manihs
of planning, we lsunched the group with our first
natworking event in May at a hip new venue &
Clharke Quay callad Bardly. The rascunding
sucoRpEs of Ehis Frst event lad us te Stage
our ned networking session just iwo monihs
lates Bl anoihar awen newer Clarke Quay
vane, Arena,

How dis pou i e Yhong P a6 meacamting
la your milisthes ¥ Do you 280 naw faces & the

nehvoriing sessions?

About 100 young PR practitionens have turned
iy far owr first two neteorking evants. This 5 a
clear indication that wa'ra filling in a nesad in tha
markat. W sea new fecas et every mwant, many
wham hava baen brought along by attlandass
from: pravieus evants, wha want fbam toshasa
in i hun and quality networking, Dur databasa
ol young PR professionals has grown - [usi
through the powsr of ward of mouth and
vial marketing,

Wiral i= ihe purpess of pefting young PR
praciilisnsns fogeier?
Thase rew 1o The ndustry nesd &n apparniy

1o nebwork and 1o arm abowd ndustny bast
pFECtices in &5 “outside of 1ha officezattng. Cur
ewants heve given thass young professionals
ihe chance fo share common concarms and
muestions in a relaxed atmosshera.

Dhr yer ifwini ik sovma ermmiosars gl frave
cavicarns Eal e slatls miphi e mesting
With “ompeiitons ™7

Mo ai all, in Fact, iha nebeorking events are a
valussle opporiunity far thise employees o geil
1o know kiy playess in the indugtey and
palanis parness.

How do you plan o mova lorward from
Astworing T

Mo that wa heve 8 oritical mass af memiers,
weTe Inoking to axpand the types of aciiviliag
bsyond just pure networking. We're looking &t
Lsagfions with local journalisls, as well as
meniarzhlp oppariunities with senlar IPRS
membeare, i ihefe = intanesi, we may also eapiome
wsing mew onfne socisl madia far networking
end best practhes sharing.

Do pou efusily “Ban ™ the wiser PA faks mom
atfending®

O poursa not| Hiowees, our Bctivitias ang planned
for younp prafessionals, evan @ & few “young &t
hagrt® sometimes 9o pop byl In additon, our
dafinilion of "young® is fasly broad .. under 35
ior lass than five yaars in tha indusiry.

Y @ rafing of T4, how succasail as the Young
PR Counol bisen in achisng ir's objectives?
I'd g s & Pritly dlam good but, of courss,
here’s sl room lor impravema

Wl are powr Shovl-ferm piang fdr aexl pedar?
Werre alilt in & regld prowth phase al the mamen,
| expact that to conflnua Info next wesr,
Membarship will continue 10 grow Gnd, as we
attrect more capable leaders, well be abda 1o
cifar mora earvices. Like IPRS isall, tha Young
PR Council s nothing withoul 8 sirong tsam
wha ara willing 1o volunteer thedr ime to maka
& diflerance. 'We hope to sea more mona such
indivicuals ready to lead the group o tha
st Benvl.

Wil do you ik of poweng PR practiiones
Mrede gy ?

DOne of the greatest challange tcing the PR
indlugiry In Singapare s e lack of goed ialand,
| hasar Ehis fram apency MOs and corparate PR
haads sl i lime. The same vas the case when
| was living i both Londan end Sen Francisc,
Tar enaure that the devalopmant of the profession
iz mat hindanad, It crucial thal young talent b
nurtured, That wae ane of the key reesons why
| halped to form a similar orgenisation m San
Francisco with the Public Refations Society of
America and agreed 12 tshe e lead in Singapore
as & mamber of the IPRS Councll, My visian is
for thir IPAS Young PR Cownail to continada
driving the devalopmient, best praclics sharing
and fetworking amaong young PR prolessanals

in Singapore kong after F'm no longer able to
clalm membarship mysett .., which isa't tao

1o away|

Cha Pal Lin
Director, Asla PR Warks
Membaor, Young PR Cooncdl

*Thin ¥oung PR inifialive is very
axgiling &5 il provides a
platharm for the gatharing of
yaung prolessonalz in (he
inchugiry mnd allows lor ralevent nel-warking
opporiunities. From the evants, meny camsa
lorward 1o proposs oiher infllatves the Young
PR Council ghauld underigke and we are
dafnitaly sxcited abaoul he embiuEiasm 8hown
by participants. &s & Council Member, | hava
a=gigted In arganising 1he ewants hald thus far
v 1o SOMIMUNGEbS 10 paricpans he ke and
oojeclives ol tha Council.”

Fita Chia

Sanios Consulismnt,

Waber Shandwick
Mamber, Young PR Councll

“| thank that the Young PR
Caauncil s a great idea. When
| was just starfing out in PR,
| wag always Incking for diffgrem aeenues o
gain a batter undarstanding of tha PR indusiry,
| bl miany yourg praclitioners Rl the same
way oo, Thie Councl, although # has been |5
Tormisd, has been able o do thal with its
netwarking evenings.

| fend the Councl meelings 1o aller suggestions
82 1o how 0 altracl mone young pracilionars o
1he Coundl's Bcthviies. as well &5 1o brainsiarm
on diflerant ideas ta halp young practifionars
gain B desgar insight nto the PR Industre”

Sharon Vu

Markoting Communications
Manager, Marttus Mandarin
Mambar, Young PR Council

“¥oung PH networking
sessions aremaant o build
stronger bonds and losier
claser relationships amang young PH. As
armbassadors of aur spedive arganizations
wi need 1o bulld contasis das (earming and
understanding. Ths s impariant espacialy in a
Ie= evalving media cimiie. The Young Souncll
was formad to promate this.” O

Yaung PH Courcil Memiar, Shama W Hoursh trom
latt] with yaung PRE at the Amns Clarks: Duay




oma 01068 and IPAS Graduation Cerermany
%Ehﬂ
It wzg & FII'-'.'IIJI! mamen! for 43 IPRS sludanis a3
they calebrated thoir gradualion at the IPRS
Graduation Ceremony on 17 August. Held at the
YWCA, three balchas af QIMJﬂﬂlﬂﬂ- [Diploma
2006, Cardilicate 0107 and 1he IPES-MINDEF
Clase §7) wera congratulated and prasentad with
is2ir certilicates by IPRS Vioe Presidanl, Mg Wei
S and Education Chairpersan, James Suresh
Muarry al 1he Siuden|s were atcompanied by {hair
family mambars and friends

IPAS congralulates all tha gradusias aid the
following top students who away with boo
prizes apansored by GodinHemrms and Sanglal an
i achEveman],

Here is whal our top shudents had lo a&y:

Donovan Chao

Army Offcer,

Ministry of Defense

Top Student; IPRS-MINDEF
be In Public

Retafions and Mass

[ Communications 2007

{imtaks 1)

Crficer curranithy
i the Otlicar Cadet

i Schood. f'm a graduabe in BEA
e & D Chan ®ith major in Marksting
and Logistics.

| signed up for the IPRS-MINDEF Certificate in PR
and Mass Communications course dus o my
itares) in Hurman Aasource (HA) and makeing
whara PR skifs ama impariant

Baing in the Governme | secior, ['ve reaisad the
importance of building good relations with
countesparts and 1he pi.ualr:. Thareiars, B-:luppﬂg
sl with o Basic Wiowledge of PR wi

ma in my wark.

This course has given me @ better and clearar
inzight into PA. it has halped me increase the
guality of my work and enhanced my working
enviranment. 1| his equipped me wih the 1ools
and tachniquas of employes communications
and commumity resating which are assential In
iy vkl s,

IPRS hes provided & very %nn-d latform for PR
praciilionians. Through thi re shor durafion
of the coursa, | now hawe a graater awaranass and
iatier knowledge of PR, | would alzo like 10 take
this appariunity bo thank my leciurars, Ms K
Bhavand, Mr Robarl Concaicag and Mr James

| assis

Surash for thek guidance and shasdng.

5

Stephania Chow,

fop Student:

n;lnmi it Pushlic
Aalations and
Communications 2006
{Intake 3)

Being & Human Resource
EH Flﬁ praatitionar with the

wil Service, a Public
Falatamns (FR] dipioma wes
ried tha firsl thing thad cama

fo mind whan | staried sourcing for courses 1o
kesp mbreast with the advances in managin
Singapore's worklorea, In this ‘paper-chasing
socaty af ours, thin choice and fangse of courses
wara mind-boggling - and so were some of the
price tags.

| firet heard about IPRS's Digloma in PR and
Communicatons counse from a-good Iriend, Sue
Lin, who had just joined a3 PA sgancy, S..up had
wantad ‘rnlimln sarn maore about tha industry
and to plek up some relevant gualifications.
Tha though of bising classmates again wilh this
old pal of mina atter 10 yeers scunded ke fun
Since [ hed yel to lind ancther course 1hat
imberishad ma, | rgadily agreed to har suggestian
o laks tha class togather,

Il turried oud i b an gya-opening gupeience. |
e a mnlmﬁﬁmn%nwpﬁﬁulm
ndusiry, but this course has really shown me the
wida-ranging impact that communicatans has
an aur modarn sockety, Whibs somes of iha 1opies
taught, like madia retations, may be mona specific
1o tha PR field, ather lopics ke corporate
communicalions cul acress all indusirias. And
lgarning o keap in mind guidelings on key
messages, targel eudience etc. can really
arhancs any pisce ol day-io-day communicaions
{ewen a simple amail 1o the boss!),

Cwmrall, | am glad | ook up this course as it has
alirwed me 1o gain a greater awareness of and
valuable Insights Info e inkricacies of tha PR and
el ind . Wihila my inciration is s# owards
HR in the foreseeable future, perbaps thare may

be & la slend 1he people-centric HA and
Info-sentric PR ino & lusion carees. Time will pall,

Yumia Chia Pel Jin,
Auditor turned Marketer,
Top Student: Professional
Cariificate in Public
Relations 2007

{Intake 1)

What = PRT I you have
accidentally offanded your
suppllar or unknowingly
anlgarﬁd your Tallow
colleagues, you might haar

yaur Bess talling you, “You
AP should improve your PR
skills1* In the big working world outside the

comparallvely narrow professional lield of
Public Fedalions, PR skils ane wery often taken in
man terms &5 our "soft skills® and the ability 1o
well b wham you might heve con
with such as customers, suppliens, colleagues,
SUPBNOrs and aven competiors

A prolessional PR praciitianer naads o
communicate and relate well to diffarent
stakehoiders, Hance, il = naburg! to assume that
PR practiioners ane sloguent, snoy speakars snd
Hhpant writars,

The PR practilionar is also often jaken as an
a sation's “savior, aspacially In fimas of crisis

‘mavipr will knaw the right ting to say &t the
right tirme”

Such expectations seem 10 haver avar the heads
af PR praciionans who ane unfarimasel
1o be tha "suparman” wha will know
what o da......

at 1o zay,

| am nok suma how many true “sawvions” or “supemmen”
there are cul thesa, but | delinitaly aspire 1o be &
Sy “raar-g ran”, |am cusrently woeking fr
a lpcal SME as 8 Aegional Business Finance
Manager. As our company iz amall, | handle
:Jrno:EMyﬁirg Frevms brschoand strategic plhanming

and inancial anglﬁis 1o franl-wnd markaetin
and customers‘principats liason, Thera ks no P
departmeant in our emall arganisational seiup and
| am mol axacly fundlioning as an official PR
mﬂﬂl. m. ara the shills learmt in the

2galonal Certificate in Pubilc Relations” course
nof dirsctly applicable in our gaily working g? Of
course thay anal

Pirsonal E{Eu:-ﬂ‘linn. prasentabon shils, better
writing skifis, sharp analytical skills to handle
crigls, meticulous Minking Sxdls in 1he argenisation
of evers, media communication and corparie
branding skils which are imesdinked jo markating
skilts.......1here are & mallion winys you can it the
wafl shill sets inje daily lile appheaton,

Hanee, lar everyone aul ihere who aspies o be
a widl-rapniged, mulli-talenied “superman”, PH saft
skills i a necessity 1hat must be developed and
“unchamed”. And remembaer...a PR course is not
just for thea anes working in the “PR fiald™.

Clara Yap

Senlor Executive Otficer,
PR and Dperations,
Bast Danki

Top Stisdent: Diploma in
Public Relalions and
Communications 2006 -
(Intake 1)

| am currantly working in
Best Denkl 85 a Senbor
Exsculive Cificer in §i2 Public

. Aalations and Cperatons
bl Deparimant. My company
recammendsd ma lor 1he course because 1hey
wantad me 1o handlea PR funcions in my work
Presiousty, | was in the Operatiors De k. |
feoh the courss In 2008 (opather and joined he
072006 intakea,

| have learnl many hings during he courss,
such as Media Aelations - how o wiite a prass
releass, meda monibaring and so forth. Before 1
ook the course, | did know much abaul he
ok of & PR practitionar. After the couwrss, | have a
much better undarstanding of whal a PR
practiioners job entails. My néw job assignment
requires ma to daal with the media and cusiomens
Afer having un ong ihe coursa, | feal maore
canfident whan dealing with e wanous publics.

| feel that PR has & tremendous impact on an
aroanisation. |t helps shape an srganisation’s
corporate imags. rmpuaticn and it also halps 1o
budd noodwit

|Hound the coursa imram?.wm and ysahd
| would apply the shils I had acquirad from
e course in my day-io-day m_;rk | wauld &lso
recommend tha coursa to my friends and others
i1y COMmpamy.

Az for my plans for tha tutwe, if givan a chancs, |
wailkd ke 1o pardorm mone FA funcilons swuch B
corparate n:rnﬁ'luni:miun:_ ar viEnbure inds alfer
na;ﬁaraas- I would glso like o further studeas
in PR.

IPRS has baan doing a good job in helping o
develop PR ekillz lor the induziry. IPRS could
da marg hﬂ offering & variaty PR ¢oursses
{including short courses), calerad to paopia with
diffarent needs.

Once again, thank you IPRS or giving me
this cppartunity (8




INDUSTRY BUZZ

kol Tamin-Goh, IPRS Accradte Board maimber,
i now with Bingapom Polechnio (SP) &5 As
Diractor of Corporate Communications. Bha
joird SP. Singapore's fimt polyleshic, in Augusl
of this year. Kal has ovar 20 years sxparisnca
in pukiic relalions, including 13 yass ol Waber
Shangwick and 1 year &t Hill & Knowlon

Mawslink 2.0, Singapora's first oning archive
riews |dormation service alkws you to eocess
thy whoks srchhe of SPH nawspapons in throd
I sapes &= far back as 1989 Gain scoess 10
advortisarmant saarches, image access, POF
weraimny of the Girafs Times, maparts, Inkerviews,
stitistical grapho and 17 influsnlinl rowsdpers
which include The Stralts: Times, The
Buginesa Times, Tha Rew Papor, Campular
Timas and Batila Hatian. For mors, wisil
hittps\mewelink.asial com.sg.

Sharon Yu has bean =ppointed as Markating
Commursaions Manegar wi Margas Mandsrn
Singapom on'#8 Seplembar 2007, Sharon was
fermiarly & Hasho Produces-Presander wilh Ciaas

o8 iPRS NEWS & VIEWS ocrpice

WEEIpRLDIg g

BSFM ard Groog Communicalions Execulive
with MadaCorp. Atier MediaZorp, she pursuad
her .garear (n hosplality as Marketing
Comimniracilions Manager of M Holel Sngepor
Hne was resparaile for the beanding, putdcity
and adveriiging & promotions ol M Hotsl
Singepare, part of Milanmium and Copihame
proup whera sha gol the hotel well faaured
locally and regionaky, With her exparience and
napwark in thi medis communications, Shamn
will play a oy rodn in Iting the Mantus brand to
& PEgher level,

Dephne Liew hag gaf up MBS Conmslting Ple
Lid, a Rull sevien Eorporads commumicontiong
cutfit. As @ management and publlc relations
congultant for avar 20 wears, she Wil facus
Ihe Tirm on stralegic commutiaations,
corporats positoning, investor relgtions and
KA cammusicEtion.

CALENDAR OF EVENTS

DATE PAOGRAMME

B Octobar Course  Deploma In PR and Mass Communicagion

24 Dctober Lunch Talk  Maximising Sponsorship AOH

24 Detober Matworking  Young PR ‘e’

28 Detober ‘Workshop  Effactiva Presentations

Movembear 2007

2 Novosmiduer Lunch  IPRS-Press Club Deepenvall Lunch

14 Nowembar Lonch Talk  Blooging for Businass « An Open Comversation
o Agproach, Vaiun and Elhics

TBA ‘Workshop  Internal Communications

Dacember 2007 B

TBA IFRS X'MAS Parly (Members Milg)
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