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MANAGEMENT CHANGES AT MEDIACORP

Mang Sabnani has guf his positon as MedaCorp Prosa CEQL Mr Sabrand is a 28-year veteran of jpurralem and france:
He prodecotadl, PN Baj. b ke on e nie ol Meaialop Pross CEQ Ho was the MeciaCorp CED wrsl 2000 W Baly
5 cumently tha chairman and co-ioundes of Communicaton DMA, & relativaly N COMMLUNCIIONTS RQINCY.

Othed management changes indute ha promobion of assccabs editor Mural Submamanaiam b V7, reporting 1o Shaun
Soow, ModisCorp Newa, ey, Publishing snd Press Group CED, whils Todsys managing ecitoe, Water Ferrandar, wil
ian o rom W S aTanen

CHEOMEG YiP SENG TO RETIRE AND PATRICK DARIEL TD STEP iN.
Vieera jurnaksl. Choong Yig Song hus netred inem Srgapon Press Holdirgs afor 41 yeans of sondon. MWr Cheong was
SPH's Eiice-in-Chisd of the English ard Malsy Newspapers Divison {EMND].

M Feas agreed 10 stay a8 Ddtosial Adwisor 10 5PH. Patnch Daresl. 52, has Desen st SPH for 20 yean ard sucosded fem.
e Dl . T wallion . BPOCEnTTants witlh I (roup nca oining T Sarets Temesd & b Soncr Loade Faatng Wener
in Ocinbor 1986, Wr Daniol aid " am really Fonounsd o B eninusiod wAth Tnis challange. Treso an suciing mes, as
e v maftipie media chanvels o igikot — rol just prnt but also online, mobie and radko. W wil sz Fase 0oporinies,
inrviihe, it A of P il Of ECalanc. T Confioent cur e willl D U b5 h ek 5% vl will CORBRUD 55 BONE
ot madinnce woll "

SPH TO COMSOLIDATE MAGAZINE BUSINESS UNDER ONE UMBAELLA
Sirgapon Press Holdngs has consoldeted il of its magarins ies under ons SPH magarine group.

B Inc Macka and Magaring inconpomind, which SPH bought in 200, wil now bo manged and come uncer SPH Magazines.
Maws st rmagaiines e Femalo and Her Workd, will come urder Al Loh, managing dinscior of the geneal Messyhe
Ao, whvly G Grialationn B et Ko Shid magr e tor Sogagond Autive will Gofe uickir Denns Pul, Sansgng
dracier of the Speciakyl pubhcaton dhigon. Casoling Moul will cvaries ol eciionial Leaiony of SPH siabin of magarioes,
s the group’s ediforn-chiel.

SPH CHAIRMAN OF MAGAZINE, ARTHUR SEET, RETIRES

Artur St Exotutive Vice President. Special Dutes, 5PH and concurrenty, Chairman of 5PH Magarires Poe Lid (SPH
Magarings) 8 dug B2 roten on 30 Novombaer, In his 32 yoan with the SPH Group, Mr Sest has held varices postons
inciuding Emoutive ¥ios President of Firance of 5P and also finance positions in Times. Publishing Bertac and Singapons
hiswiplshes Sbrvici Pae Lid. Alish G bikoed Svief 8 Chairmah of SPH Magirres” Board Insm 1 Dicemb, Mobin M,
ExtCatren Vich Pragadert of SPHE Chindds Newioapens khd MewiDags Seraed Dovgord, will b Diputy Chawsman of
e Board with eflec from the samae date.

[0 ROT LET THE COVERAGE G0 TO WASTE
Ly it o Pud, ity gustomees ard stauphoiery lorm perceptons of your prpanizasion b whan ey e Bom rewspacen.
A wer ll ke b fpvorabie Fees Popor Gl sitenghen an cpanizalion’s image e no o

That ks wévy sy P practiionses devols moch snegy i scquining e desined madia covemge.

Iichaniitying & newrs ook, piicking e siory io sditors, drafiing he press reinasa, 0o B o

Much timan s chanried il gaining Ee Crodélity and thid natty prdorsemont Hal o news artco can lend o a0
SAOATEEMIGN | (UMM aton oforts And even then, desgido T et PReSors and thils, oi%oral S sQe i@ Favr &
QARG DT

it, whan oditorial covensos ks actually secuned, marny wasted cpporturities. arise when thess fews articles ans not lully
veraged. Ofien, rees reports aon Sled sy i media moniioning recors and used for internal anafyass.
WWWMWHWMMMMMHMHH

ARG e Wodsiomb Foancial, Bornod Miton, Sngapons Toonam Boare, Undereuior Word and
baan

FewsPOST service, which gheid piganicatons Pe rights 10 reproduce SPH'S Drood ety anlcies i other media.

Arothor servcn, newsLINK, allows organizaions [0 browse and read bl arboles from SPHs databaso of nows. aricies,
dased s back as 1689,

Toy fired putl moen abcut SPHS valus-nod sanvons, Contact newsPOST
[ DLSNGES- SITWS IS0 (O INEWED0S! O naws WK (Tipcnewsbnk snaona com sg) O
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IPRS COMMENTARY

What Makes A Pitch Successful?

Is thish & rsCipe for the perlect pilch? What is the sacret 1o gatling that ‘edge’ so thal your pitch stands out amongst all the
others? IPRS gets the Insight from members on both sides of the fence - the PA consultancies and clent ongantsations - on

wiial makes a pikch succasshul,

PR CONSULTANTS SAY...

Ma Cha Pl Lin, Direcio, Asls PH Werke
A successil pitch is one which undersiands he
poals ard obyoctives of the client. This wil reguine
tha right quostions 1o bo asked 10 P diert and e
Shont 1 COOPEXID ared provide e answony. Afor
g T of tha chert's PH efiors
and whal e client h'r_lh'q: B mchiawe, it wil ba
mumn@mum

THE CORPORATIONS SAY...

mwm-unhwwmmmu
a chenfs account is orucial for any PR agoncy's sucoess. This wil nof only
hudp the chtch the sccount. bt can more imporianty add grat valio st
o th CRONTS Dusiress.

Mo chent wants 1o el Tt his business i oorsidersd smal or medioom. Even
u-mmammnummmmwhm

LA il GUBITY B T LR e

I-anﬂ-mrmm-m
COmpEtions Fren beiin doing. Aparl bom presentng
8 gaod proposal e the prich, ot of the Mast IMpSrtant olemanty Tl wil
dolerming P succnss of tha plch would have io/ba the cost of PR servioes.

Thesn's no mrystery B piching for now Dusinass,
bt if | wre 2 nal / down, I'd coun] among Fem
] botliscd, tlincintl Eperhanc, delhis atis
iy and @ song show of commilment.
Resoarch is ey and Google can be your best bet
for s, Det f you are soricus aboul winning a
ETRCUL pic ) DU, YOU M 0 0 Mmone
M just skin-0oig 10 Undarsiang thi chant, far
business landscaps e stakaholders — wh they
arn, what Py oo Berking. whul Py fsad 55 keide ard Foay piu can infiuencs
Ter il WD SO0

| By pwsrec clesios i e i b Mo el wihen Ty krows you hisve similar
ndustry sapadience. Butl @ you Purven'l worked for a holel o airine o
s macsutcal chenl of wh T chonts ingusiry many B, dion) udos
mql‘l‘nﬂll You're Mo ransparent Tham you Think you ane when
resansing. Dt you can maks wp or bk of industry espariencs with in-dapeh
respanch, Clerds are usually appreciatie thal you Fave mace ihe efior.

Lircla Futiord, Managing Dirsctor, Fuliond Pubiic
Relations Contuitancy

A poO0 undisiiksing ol My Clifnits Dutatiks &g
thasr cverall phiscives pus an indicafion of budgels
shouid be determéned from the oulsed. Once you
arw cliar on whil nesde 10 b achaeyed then you
shouls devalop & cledr Brategy win o relshing
BN CrBaTVE BRPIOAch i MANTESS impact, as and
whan aporopriate.

I BN D tRalRC AN ACheADIe witich o3
nol rely on cutragecus budgels o implsrent, as Tl Wil only sllenats T
dlenl A lime'rame and agreed KPls shou'd alse be slaled o manage
SNpELAnGng A ACCeunt lnams should Aof be alraid 1o countel when
AEpeciaions an Nl aocuraie of achvabie.

Cheistira Cheang. Deputy Managing DI Hill & Knowiton (SEA)
The wirring pich Rdguilos Mg hish & prinidng of TLE To clinch the win,
o will 0 B COMERNASen o ths bt TEam epananos o sepeting for
the specited clent promct, best agency Legacy (adk necord), and orflcally.
Iher Wit Of Coment Pl & sriled < 5 inRdmitive 10 achitws N
clhent'y degired Buginess resuls. Wi thiy all up with ey chesmiginy Bfesen
the cllent prospect ard agency - and a prolssioral foe thal moets. T clonfs
Ibraiget — and wa P tho wening pitch!

itk witys O B Dy conwentonal pubioity plees.

Gersing wderpsl, in-Oepth bndwriedge and understanding of Bhe clenls
tmrrsota i s o huge oty

Beverly Tan, Public Relations/Business
einthet Buasrar Health

vnlop Manag L

FlalerTais "l ‘ecormimerdiatond Fom o ted soufr
A orucksl Y BN BQENCY SVen QOEng O B rasr
e of CAgaEGOns evporeg T oplon (ol engaging
& pubiic: stions agency]. Whiks Ters dre oy ol
AT T wiach ieenCare i it e sy
o Trome recormended, Trose who are, achualy start
1n @ kvl playiry Soidl during the pich.

Thad agancy thad i succossiul may ROl necassanly
ba T moal cost eflecive or had pressnisd e best deas o demonatrated
the Mosd ixieasien sxpariancs b axparise. The decson of wha o winning
BQBNCY Ehouls i uRETASHY Eod Ooven B (N DAOAtEE of fludrobs fuch
BE COSTImTCATon Manages and Secision makers. In mos caas, such
priorites are roofed in Dutretss obyecives,

Tiz gain e conlidence and tust of influsncey within on ongarizason, liesl
ascertain the infioencers’ business. ocbjectives: (Le. impaci on botiomine,
markat shans) and how Sy pencoke public relations afiors wil meet thase
[piicis. Priches shouls then be focused on fow 8 proposed communications:

relaiory s Ceebng T busness obeeciiee, releva] Case siudes shoud
oy Tl e

Danial Cuei, bead ol Corp AMpirn, C Pacific Limited

A goad pre st be tegeted. Ches realna th ane & Snite rumber of
gpececd koo B it thsa c St rapachoagnd, Hsnca B i imgonant 1 rake
surn T pAch i3 propesty cLStoMmiasd for T chent 30 Hal whis ey may
recogness B idea. they shouid st feel that you can make it work mons
alleciny lor P

A ood pilch naods 10 be looused. Chents ane busy and dont hire e i
hear you rambie o0 aboul your dea. You need o be able 1o eplain n no
mane it 15 mirsoel wihag the Ml thus] s end how it wondd work for
them. You should of course be preparned for some lollow-up quesiions bul
the pilch itsall must be succncL

Something ohid Can you CEN G0 IS Make o your pich i3 dudcoRatl B 13
Bowned SR LTl the chonl. Maks sur you hiee a good
s of their mission and audence, and of the inos of acivites Fey faw
things thal Fary Papvent done Boltrn. (30 10 the fewiqices anchied e e
ther pasi coverage and do check oul thar webshes. (0



o iPRS NEWS & VIEWS jas sian
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Branding in Asia By Pacd Temporal (Revised Edition)

(Bohn Wiley & Sons (Asis) Pis Lid )

Branding has awaeys boon an mpotand s wih many comparss. By and large. companies in e U and Curope
Tharep cong Dosr ol Drendng Fun o, The Asan beesd ofen ey befend, with T osegcn of lew nciuding Acer
and Damaung.

Oranging in Asg retcuicoaly dasects the dfismnt et of branding. Dresang down esch ep and aliowing the
ik 15 S8 & greded radp of the Drodiid and Ml i maRing o brand aneng and global

Through showoasing cass studes of global and Asisn brands, & Fe s of branding &rs brought o Te tor the
macar, Fal-ig sos—pion Lodisn urdenisndng of B brard buitng prooms &g ofier doas lor brandey siraleget.
While Mot of the Caee Eiacion Mighight global brand Aamed. bpesl Alian beands lho Acee and Tiger BT are
Lo

Umsmataly This ook cails o Asan brands 10 8300 up nd b on par wi global brands. Th madaags - Asan branos
can ptared Wl on Pw global age. O

How to Measure Online Relationships

*The Internet has brought about a
revolution in marketing far beyond the
scope that even the most forward-
thinking of us might have imagined.”

i Rt Faow (Y i P Pl i 6§ eawn

Thee rore Tungs change, Fw more They reman Fe same

Teap inbarrgd Pl DYOUORT MG B POWOIGON N MArtng i Deyond
P 52008 Tiat evon the most lread thinking of La might e

magred. Today detpde (e bet sfiors of P end maretng hpes,
COMBITE CONUE 10 sEDe Sower Fom the marketens. Consumen

£ B0 Mk, Tl BU8s I Vi Thay i 4 o il
Fuey 420 Qong 10 et you keowe what they ir by changing Shedr

Thars ret io £y T By can
bo influsnced, st that i takes

oy
o prenary gaciies - ane liing i P internet 10 put kafwand thasr
Vit 2 yore wha will kaien.

Tras rorma maren for msakaremer o TN you G msasure 1L o
Gl NG B TR Brobiies willy Mg DI i ol Foey 10 80
. but el il 1 natng o BIOGS rOAOen Manageensn impodaibis.
Vou meply Glnrol “rranage” whal 70 million rangied,
peROnABed DeCCe P Qoing 10 Sy, And woe To Fote who T, e
P BEOQORCNeny CAM (el vary Dl whon  liee. BTt Tyng
1o control I, it resermiien noffing more han 8 cormeend poruping.

S0 how do you the aflects of your online publc
reaborstan ? Yoy lolow Twte e basc siegs

STEP 1
Define pour chpsctves, Such B8 franoul of nelaborshp Outtomesy

STEP2
Dwfine pour sudiences: Whno are thay snd fom whane do ihey gel
P information T

STEF )

St prionithes: Counting o woiume of comasalions and commen
e e numbes of nks and trackbacks [ ohe indication of T sire
el oo o e Pastwork surmounding an online discussion. Sl spe-
ofic priorities based on e volume of Faffc i 0 speciic e, Exymining
i cracktilty and stharty Of B DeOpie W 58 OOTYTening Bndior
loriing I thes s 18 ANOTar wiry |0 Esaess T impact and mportance
of tha biag.

BTEP4
Wil i ©f rubes G0 you Need N Cyberspace? Wou wll need lood
0 artrpiat the ioioee g

STEPS

Anatyre Bnd present resufts

Pl I Sl Ot fl of Ol FOLSONERD M ame]
I et yOu G with The mauts. The onilng COmmonty B Condumes
drvepn, and e Dackinah agarsl any opanizalon car be brsl 5o
¥ou T adady “Tarage” B relasionstics. But whal you i do i
ergags e oo ST raaen, o dlats pnd lcts and
e ow ey respond. )

By Kty P




A new pathway for IPRS Diploma Students

IPRS Diphorma hiickens will soon hares anofhes ey 50 oonin tresr eouomtion st T rmesda
IPRS will b colaborsing with Australia’s Royal Mebournd Ingstte of Technokogy % g oul
T QrACLEIDE. BOWENCD BLANGg in thowr Backior of Commmcaton [Mass Commoncasons.
Programme|, which s conducied Trough the Sngapore instiude of Maragemend.

Waich cuf e hurfur etaily i be Frislised somedma i March 2007, O

Shanghai Public Relations Association addresses
shortage of PR practitioners in Asia

International PR Forum in Shanghai concedes unrelenting growth for the profession in the next decade

The shortage and rebenton of PR talent in Asia
is & challenge conironting tha PR industry
particularly in developing economies. This s a
mounting problam espacially given the expaciad
growth of PR in China ovar the noxd decade.

Alfirming s al a fonsm bo celebrade The Shanghal PA

inaciars ol the PA industry (in
: . d Mone than 20 mmmw;ﬂ:m
Sino-Foreign PR Conference U, Japan, Koroa, Malmysia, Taman, Hong ard
1 Greater Sine-Fomign Collaboration mmmm ':mﬁmmmﬁm
F0O5IE 11136 L6 [ W AL LERL Tha fonum provided an mvakuable platiem for

mmmmummn
CAEANAnong - W iin Fagits of o S of e PR incusry
BN B DRSSO i BRCT DIheT markets. e Mol 2ated
daiogue on the developmant of PR in China and e Asis
Pacitc.

Novembar 3rd, 2006, Shanghal

Ms Daphne Lirs, repressniing IPRS at the fonum, delversd
& presaniation on the kraining and accreditation for PR
profusionsl. 5w wped ‘PR practonon 1o say cumet
angd migvan in Tis ragedly Changing word. Thare s a nedd
i eshocain omployers on the iImporance of Ring susably
‘quallied P practitioners. Gy Thar. can we rame ™ P
profedaion 10 scale new Basgita. AS of us hawe @ pan & Bl
“There is a need to educate employers on the ™ 9meiepna ourprlsebn fn s

importance of hifng suitably qualified PR practiioners.  The one day lonm concluded with & celsbralony’ dinner &l
Only than, can wa raisa the PR profassion ihe Shanghai Treaine, organised by SFRA, the fen PR
mmmmuhmu assockiion i be formed in China. 00
M Daghne Livw




WE WANT TO HEAR FROM YOU!

Mapwrs, can happoen 2y and ‘ k & no longar B only
“m"“mmh“mww"fﬂﬂm
jourralisis, camons phore and wideo necorded in hand. Theow in an inlorret
COrnaCton, [ word i DUt in Seoonds. Wisionms tha age of Crizen Joumalsm.
e gadgets ika camon phore. biogs ard wobsies iks STOMP aryono s
SN0 s inTEwned 10 Tepit whal My i a0 hba

W wart 10 e whal you Fenk aboul Ciren Journaliam, how pou lasl | has
chuange P Sl Srinorr Tl it Ol prolisaion, Vi viis will B Corridensd
for publication in the Faat B0 o News £ Views

Emall detvraiiipre.comeg and nclude your Aame, 308 and ootupaton by
Friciary § March 2007, O

Unprecedented Survey by SMU &

MEDIA REPUTATION INDEX

I\ 1N 3N BB 3w N

171171111

I!{ II Woda Reodwbon !-'.'.I:I

Top T gl o N0 Cenrad resuls of
Tw Mada Reputason index

Picture
Of Mr Kennath Seah

e sl By S sucienis Fawe pud Rogeeties seach & rcles. The sludects
wahd onittlod in e courl “Managing Corporste Mepuianon and Extaral
Fplations” under Prolessor Michasl A Metziey.

Said Probeisor Mchsel A. Notziay, “The index his boon dewiopod by o

Merving forwarg, tha scfae imtends i include & longer fetaarch horson of
12 months. Flaniing within indusiries wil aiso be considemnd, a3 wel as
distrguishing between iotal and irtematonal ooerage 5o that businesses
8N dtarming Pl presence in both contad Mo acowraiely. )

By Shary! Tan

The Passing Of IPRS’
First President Mr. Kenneth Seah

IPRS fryt presicions, Mr Kannwth Seah, passed mesy poacelully o Tussday
21 Novembas 2006, He was 78 yoars oid Mr. Seal. one of tha loursding
masmibens of IPAS, was president from 19701972 His: lasdership helped
i Dl @ ol foundabon ot T iniitute. IPRS wouid i 16 sk oo

doopedt sympathy Bnd condolenoss io his lamily. O



PERSONALITY PROFILE

GOH CHEE KONG

Vice President, Corporate Marketing & Commu

SMRT Corporation Lid.

biggeeat chaliensge in your PR career 1o date T
To be suthantic, and b be perceived a8 such, always. Whether as
pokasparion ! MINDEF-SAF i the gl of SWIAT sow, © was and is
ey 0 Drand The OIgARINon a3 1 &, eSCient, purpoaptul, lae -sighied
and acopuntabie, and this s a chaliongs as both organsations ar under
conitant publsc Sonulrry. [T Rk, Powsmes, e ficlrcing bociuse | bl
o a0 CRQAfEENONd el hined vaiiid] MGreats IR BTy T ORganclanone
dediver on Twir coreyimants. | hve teo sons who Fasve 1D sarve B
naton o when | said positve things about T SAF. | meant them; and
W w promotn SMAT &g B sonviom i e, ik and Mordatin,
| e nary 1wl ity s Ty Sarmilty. relatives. ard irendds fice T wrsiem.

= all pubsiic relasions efors, i i about sngaging and sducating. it i about
Bt B SRUMONE BN Remulanng palaid S5 PO RPN
Provs DAlANCR] PEDRCIEE, BNabIng M 10 IIm inkor i vieas and
imiakn hafar chososs: for e oganisaton. § s about informed decisions
That contrbute o sustsnabie dewiopment

Tha influn of “citizen journalism’ has brought SMAT inio the pullic
eye with pictorisl reports of sccidents on (he recks, Has (| been
diffcull 1o keep 8 good Image tor SMAT?

A & Ptk Transpar! Seevios provier, SMAT & aways in T pubio s
wnd mambans of the publc have abways bean interested |0 providing
Spedtack of Gur anices. The adhvanl of blogs and Gnkng faw Fas only
mqmumummwummm
‘W are commitied o good oorpomin govemance and

wih groweng acive Olitenty, Fane anr now mone platorms m-um
SMAT can engics contumen. aplaining o Fam e moasure in place
iz pnsure & high level of salefy g Secur®y in our Syshem.

‘Wit arn soma of the commaon migconcepdions of PR hat you have
haand?

That with good IPFL pocd markesng, one is abls o promons o sail simost
armything. But this & tar from The fruth as hypa arising from good PH and
G mariring i rol Batanalio in T ong un @ he cormpanry doos ol
g U 50 IS COMMINTEnS &nd MiSpace the inssl scahahoides hawe
placed In P

That e ‘Cusiones is king' ¥ caried 1o As B, 8 s, Whils e
notion i gaod, the price and integeity of SOnAce BL8 Bhoud Als0 BE
protectng. Sorvion s Ehould havs B DreeDgatve D espond in & Srm
nd tair mannes in handing UnMasonable customers. | da nol balieve
TBaacAabio Culttrmons Bhould bo alowed 1 fun fough Bhod Gver Senice
stafl who praciise iokrance.

Mo i you et ino PR Did you have 8 mentar?

i vt 1 wewms By o ratunal progresson. | siared my caces &y
N Ay officer Bnd boolUSe Wo BP0 B langedy conscripd milry, PH is
onntral i svery undertaking. Later on, besdes commanding unis, | aso
e lpbiaril e PRS- lbra) lBSONE W BT T BOUN Th el
Thass sverhmly ke to an aoposiment 8 MINDEF spolnsperson, my
fird full-Reciged PR b, olowed by SMAT, sy current appointment. | have
nfiyential pecpla deal with Ssees. e imporiantly, e Permare
Secretaries and the Deputy Secretary (Policy] whom | served with in
MMNDEF wans PR savvy. 00 | had axcolignt sppartunies 1o inam asd
Eructise pood, efipctive commuricaton. Similary, Fm abis 1o push the
wTvlops in pactsing sfleciive PR as my CEQ in SMAT boleves in
EpAgInG Do StaEshoitens.

5. What wan ihe sdvicn ghven to you wihich

e the bigges! Impact cn your
predessianal iHe?

Tha i & Singhe ITRaCctiul acdhvion ul mary
good ones along Ta way. Specfic o tha PR
profedsion, | Gan think of one thal stands out

B b by an larepl apokeiman who witle s
Harvard Uriveesty thal *._isling e uth s
our bulled-prool vess”. R does nof moan we spil
which i T cmain of any god CormmuniCace
a0t sl ik mad o L QLI From & s
miktary offom, wha today s an ambassador, b
el LAk That Being & job W (B} & Bukinidd.
EATRACHON, N Mine B B e This may
saam panchisl but if ypou think sbood B8 8
ary tarsacton. the goal, which is always.
Crivian by 3 puiksion, ahdaid bo Futusly banglcial
As such, | am conslantly askong mysel, am | sadng
value o ey compary T

Whan chaosing & candidate led o PR peaiten, do you ch
SAPIBNCE 0ol Gualifcatons?

Gasnaeraily, in choosing a candidate. | ook for someons with Tha rskeant
Kngwiadga, Bidl and mparencn. Sha wil R 1 b BOMeons wifi B
Fiagedite infdradOg, whECP T QuaTSCESOn. wiuid Gh SOMa it
b, the sicll i delver, and relevant iz boot. Howeeor, asowe
will kftew, @ pearE0n with A great Gadl oF kndwiodos and B ariculate may
B0in A pood siory it lacks the kil |0 delver, It i thenskons not ey i
suss & person ircugh intendseds). Our personal saperiencs with poople
hsiprs. e wem shonaid ook for thal cerian ‘Bomatimes, we may
Fapvs o g0 by gut feal which is why companiens insdtute probations o
Pl it 11 QPR BITE DAY BN SPROMURIY 10 1831 Th neatonshg
and w T ond of Py probatiorary poeriod, decda f & parnership & bom
or il & is o bo a partrg of ways.

. I thare oo Thing Tthal yeu mm most prowd of in your PR caner?

BeToant. B mary e onefous dhering eyt timas But net i you believe in
I CepanISAnon you work o, S0 wheinar i was a2 MINDEF-SAF, o now,
at SAAT, | am with an thail senae Fa nabon ard

at large, and it bahoves. ma o ghve & good Bcooun] of our policies and
practod by ol gof Stakstaicke’ s

. 'What advice would you give to PR practitioners who faoe difficult

[demanging and unnesscnsble) clients. and journalivis ¥
Duwal withs tham, prodesascnally and Sirmly,  thiry ane naly cut-of-ine. bel
s T DOMMOMALON B N konges maannglul, and thisy My slhes chooss

. Deacriba & typecal non-working day in tha s of Goh Chaa Kong.

‘What are some of the Sings that help you melax?

Sponding Bmo with @y wite. Deing kimps, srdinacy hings sogather, ior
instarce hareng @ leisurely braakial, soending Eme with cur Jog, aliending
periormances o going for o game of sports, malkes for a refaxdng day. 3
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DU BUZZ MORE VALUE

FOR YOUR ADVERTISEMENTS

Eddie Moore has joined Hill & Knowiton in the new role of Director, Sports Marketing &
Sponsarship, Asia Pacific. Based in Sydney, Moore will drive H&K's regional strategy for “
sports, working closely with local offices across Asia Pacific and H&K’s sports marketing

and sponsorship centres of excellence in London and Chicago. Moore brings 15 years

experience in sports and events management and marketing. He was a member of the -
successful Sydney Olympic 2000 Bid team and a member of the Sydney Olympic Organising //”
Committee (SOCOG). Most recently, Moore has consulted to international sports
organisations including the Japanese Rugby Union, the organising committee for the This quarterly corporate publication
Rugby World Cup 2007 in France, the Football Federation of Australia, and the Australian reaches over 1,000 practitioners
Rugby Union. and related institutions.

] Ll L ] L] L ]
Faith Brewitt has joined Hill & Knowliton as Director, Technology and Digital Practice, S
Asia Pacific. Based in Hong Kong, Brewitt will provide strategic counsel to regional clients ::TE
and, in collaboration with H&K's sub-regional technology leaders, will drive growth in
the company’s largest and most valuable sector. Prior to coming to Asia, Brewitt was ek $500 $400
based in the US holding a number of positions including Director of Communications at  [emisiincsd $375 300
POGO LINUX and managing clients covering e-commerce, software, middleware, hardware, ::":::'9" ::gg ijgg

telecommunications, e-learning and data-mining for a tech boutique in Silicon Valley.

MEMBERS DIRECTORY (An Annual ssue)
CARMA Asia Pacific has announced the appointment of Stephenie Vasko, formerly Vice President, Marketing The weil-thumbed directory provides high
and Corporate Communications of ESPN STAR Sports in Asia, as its Regional Head — SE Asia based in Singapore. visibility for your product or service.

Ms Vasko has spent the past seven years implementing brand and promotion strategies for ESPN and STAR
Sports and the network’s major sports products. Before joining ESPN STAR Sports, she was Director, Marketing Outside back cover $1,000 $800
of MTV Networks Asia where she was responsible for building MTV's profile including initiating it's first-ever Youth Inside front cover  $800 $640
Marketing Forum and its roll out to Hong Keng, Taiwan, India, the Philippines and Indonesia. Inside back cover  $700 $560
Run-on-page $500 $400

Upstream Asia Limited ("Upstream”), which is focused on corporate and marketing communications services, is
to be listed on the London AIM market via a reverse takeover of listed cash shell Raven Capital Inc (“Raven”). WEBSITE/EMAR. BLASTS

=0 2 % . Send your message to audiences fast and
Upstream was named Asia’s New PR Consultancy of the Year in 2001 by Media magazine. cheaply Whether tis job Moo

or a new product/service, send your
message electronically for quick results.

In other news, Upstream Asia has appointed three seasoned executives to newly created positions to manage and
grow its capabilities and client relationships in China and Scutheast Asia. In China, Shufen Tan has been appointed
Director and General Manager, China, based in Shanghai. She has more than 16 years' communications experience Website

in Asia, with nearly 10 in China. Alex Wu joins as Director, China, to lead the Upstream office in Beijing. He is a Recrultment Ads

senior gist, leader and ¢ iicator with extensive experience in the IT and travel industries, Mike Liew has (3-weeks) $100 $80
been appeointed Managing Director, Singapore and Southeast Asia. In addition to overseeing Upstream's existing
operations run by Director and Singapore General Manager Ong Seow Chong, he has a regional remit to expand One-time Email Blast

and grow the services available to Upstream's clients. (§ {only to IPRS members) $200 $160

Call the IPRS at 6534 1841 or email

CALENDAR OF EVENTS S ek e
— PROGRAMME :

President K Bhavani
Vice-President Kathy O'Brien

JANUARY 2007 Hon. Secretary Lim Siew Wee
Hon. Treasurer Jonathan Law
18 January LUNCHTALK : Aquent Orange Book by James Koh oM  CoaAN
Annie Tan Dawn Low
- January Introduction Relations James Suresh Kai Tamin-Goh
o ho flbic John Holland Rosanna Cil
Robert Conceicao  Samuel Lock
A Michael Rose
22 January Accreditation Close-Door Discussion Tay Kuan Yan (Legal Advisor)
Daphne Liew (China Relations Advisor)
FEBRUARY 2007
EDITORIAL TEAM
8 February LUNCHTALK : Word of Mouth Marketing by Lan Mckee Managing Editor  Kal Tamin-Goh
Writer Debra L'Angellier
1o femuary WSRNRLEMIOR - Evou's Hanegatnanic by Jarmes Scios THE SECRETARIAT
438 South Bridge Road, Singapore 058677
MARCH 2007 Tel: 6534 1841 Fax: 6534 4691
Email: admin@iprs.org.sg
TBC 'WORKSHOP : PR in Customer Service Wabsite: www.iprs.org.sg

Opinions expressed in IPRS News and Views are those of the contributors and are not necessarily endorsed by the IPRS.



